
EIU’s Department of Communication Studies has...

Last Year the Speech Panthers...

• Over 250 undergrad students
• 38 active grad students
• 16 full-time faculty
• 17 to one student-to-teacher ratio 

• Competed in 11 tournaments 
• Qualified for two national competitions 
• Received 2nd in Team Sweepstakes at This  
 Day in History Tournament 

ACHIEVEMENTS

Communication Studies News

Communication Studies students...

• Have job placement rates above  
 national average 
• Receive average starting salaries of 
 $39,000

By: Megan Shudrowitz

Communication Department RSOs

• WEIU won the Gear Patrol “10 College Radio  
 Stations That Rock” award 
• Alt-TV had their 11th semi-annual screening 
• PRSSA members attended the national  
 conference

ALUMNI SPOTLIGHT 
By: Payton Blakney 

As a senior in college, I have so much going on. I need to stay on top of all my 
classes, stay active in my RSOs, work 20 hours a week for my part time job and apply 
for jobs.

Like most seniors halfway through their second to last semester of school, I am 
overwhelmed. Often, I cursed myself for putting so much on my plate. It is my senior 
year, I am supposed to be having fun right? 

Continued on page 2

Alum Jillian Braun Visits Campus
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Continued from page 1
Just as I was on the brink on a mental breakdown, I had the 

chance to relax in class. We had an alumni visit which meant 
no lecture and an easy day of class. However, this alum did so 
much more for me than just giving me a day off. 

I had the opportunity to listen and speak with 2011 EIU 
alum Jillian Braun. Braun spoke to two public relations classes 
about her career as the Director of Public Relations for the 
Lincoln Park Zoo. Also, pertinent to me, she gave students 
advice on how to get a job after graduation. 

I went to both talks and Braun showed passion about her 
socially responsible career that she loves.

Braun took everyones questions seriously and all my fellow 
classmates felt heard.

When asked by a student, “How do did you get so many good 
internships?”

Braun replied with an unexpected response, “I applied for 
everything

Braun said during her senior year she applied for over 40 
internships. To stay organized, she created a spreadsheet with 
every potential internship, date of application and follow up 
emails. 

With everything Braun spoke about, I could easily put my-
self in her shoes. From applying to 40 internships to working 
in a job she loves, I saw myself doing each of these things to 
reach the same level of success as Braun. And, she graduated 
only six years ago. 

Before Braun visited, I had no clue how I was going to finish 
the rest of the week. Now, even two months after her visit, as I 
write this, I am motivated to keep pushing.

Braun continues to be an ambassador for both Eastern and 
Lincoln Park Zoo. Her visit inspired and many of my class-
mates to preserver through these last few months of school. 

I hope in six years I can come back to EIU and share my suc-
cess with students and remind them that success out there for 
those willing to push to reach it. 

Braun has worked 
for Lincoln Park Zoo 
since 2014. She said 
one of her favorite 
animals at the zoo 
is a white-cheeked 
gibbon.  

RSO SPOTLIGHT 
By: Missy Stone 

When Sam and I first 
walked into the Boston Park 
Plaza in October, my first 
thought was, “There is no 
way we are prepared for this.”

Eastern’s chapter of PRSSA 
is small, with only 15 active 
members. However, walking 
into the PRSSA National 
Conference, we seemed tiny.

With chapters coming into 

the conference with delega-
tions of over 25 students, I 
was extremely thankful that 
Sam, our programming chair, 
decided to make the jour-
ney with me to Boston. The 
PRSSA National Conference 
seemed like too big a feat to 
tackle alone – even for the 
president.

Continued on page 3

PRSSA Takes on Boston



Continued from page 2
Sam and I shared similar thoughts: 

“What if these chapters with 20+ del-
egations over shadow us? What if we 
can’t get a word or question in during 
presentations? What if it’s like EIU isn’t 
even there?”

Soon after arriving however, we real-
ized our fears were for nothing. Through 
Sam and I’s planning, EIU’s chapter was 
ready to take on the National Con-
ference. We were prepared and, most 
importantly, excited.

It also helped that PRSSA offered so 
many networking opportunities right 
away. Very early on, we were able to 
meet other chapters from all over the 
United States.

Bigger chapters were impressed at 
our enthusiasm for PRSSA despite our 
smaller delegation and offered ideas 
on how to increase attendance. Small-
er chapters seemed relieved to talk to 
people in similar situations and to give 
and get feedback.

At roll-call, Sam and I made friends 
with two students from St. Louis Univer-
sity. We connected over the proximity of 
our schools and similar chapter’s sizes. 
Because of this connection, we found 
made new friends to explore the Boston 
with during the conference’s free time.

During a presentation, we started 
talking to a student from California. She 
is VP for California State University Ful-
lerton, an award-winning chapter with 
over 200 members. Through networking 
with CSUF’s chapter, EIU has been invit-
ed to attend their regional conference in 

California in the spring.
While all the connections made at the 

conference have been greatly benefi-
cial, the biggest take-away was all the 
knowledge the speakers had to share. 
From IBM’s Chief Brand Officer, Jon 
Iwata, to the woman who inspired ABC’s 
Scandal, Judy Smith, the experience 
shared has been incredibly impactful for 
our chapter.

Coming back and sharing what we 
learned from Boston with our chapter 
has been the greatest accomplishment 
for the year. EIU PRSSA’s main goal was 
to rebuild our chapter, and the PRSSA 
National Conference has provided the 
roadwork to making that happen.

Our chapter is thrilled to be plan-
ning PR tours with the chapter from St. 
Louis University and to attend regional 
conferences in the spring. We are more 
prepared than ever to take on the pro-
fessional world.

Despite out initial hesitation at the 
start of the conference, Sam and I’s roll-
call for EIU really rang true: “EI-EI-EIU! 
We are mighty with just two!”

EIU’s PRSSA is excited to continue 
rebuilding our chapter. The national 
conference has made us re-energized 
and ready to rock the rest of the school 
year.

The conference made me realize that 
our chapter is small, but mighty.

3

Missy and Sam both enjoyed their experience in Boston. Sam loved that Boston 
allowed her to explore a new place and get out of her comfort zone. 

STUDENT SPOTLIGHT 
From Japan to Charleston 
By: Derek Wunder 

The transition from high school to 
college is tough, and that is espe-
cially true when transferring in from 
a different country.

Junior communication studies 
student Ichiro Ohira found this 
out first hand when he decided to 
leave his home in Chigasaki-town 
Kanagawa-prefecture, Japan, to go 
to school in America in 2013. Ohira 
had researched multiple universities 
in Japan, but said none of them felt 
right.

“At the end of the day, nothing is 

the same, every thing’s different, but 
we’re all still the same human be-
ings,” said Ohira. Ohira’s belief that 
we are all, more or less, the same 
human beings even across cultures, 
motivates him to interact with new 
people.

He did this intentionally when he 
decided to transfer from his college 
in Michigan. “I was looking for a big-
ger community,” said Ohira “I was 
comfortable to separate myself from 
other Japanese students.”

Continued on page 4



Continued from page 3
“Eastern was like my first choice” said 

Ohira. “Some other schools didn’t even 
respond, but with Eastern you could feel 
the invitation.”

Since transferring, Ohira has been an 
RA for Stevenson Resident Hall, a tour 
guide for EIU Admissions, an active 
member of Earth Wise sustainability 
club, Alternative Television and Film 
Club, and has designed a website that 
won 1st place in the Department of 
Communication Studies’ Multimedia 
Contest.

Ichiro’s professor, AJ Walsh, said “Most 
students will get their projects done. 
When [Ichiro] gets his project done he is 
always looking for ‘how can I make my 
project better’.”

Despite Ohira’s success in various 
fields, his real passion is making vid-
eos. Now working with the Center for 
Academic Technology and Support, or 
CATS, Ohira gets to do more of what he 
loves, and learn advanced video tech-
niques from his boss, Mike Babcock, and 
coworker and star of the EIU Snapchat 
Show, Dakota Pruemer.

“I thought [Ohira] would be a good fit 
for our department and he was already 
friends with Apiphani and Dakota,” said 
Babcock. “Ichiro is already a lot better 
than I was when I first started,” reflected 

Pruemer.
“I always ask Babcock all sorts of ques-

tions about cameras and he answered 
all of them. It has been a great learning 
experience,” said Ohira.

Now Ohira’s goal is to stay in the 
United States and make videos that will 
“inspire” other people. “Media work. 
That’s the ideal job, making videos. I’m 
more into advertisement music video, 
commercials and stuff. If I can make 
money for myself living in a big city 
of the United States, that’s ideal,” said 
Ohira.

“My proudest achievement has been 
that I have learned so much about my-
self and still am from interacting with 
and learning from people around me,” 
said Ohira, “I’m really glad I came here 
too.”

“I lose track of time and for-
get to eat sometimes, which I 
think is a good sign,” laughed 
Ohira. 

Changing demographic 
patterns make the communi-
cation of disease prevention, 
health promotion, and quali-
ty of life, a higher priority. 

According to the U.S. 
Department of Health and 
Human Services, the commu-
nication process impacts al-
most every aspect of health. 

Human behavior has the 
largest impact on global pub-
lic health. The health com-
munication field provides 
the public with information 
needed to preserve global 
public health. 

Dr. Elizabeth Gill, EIU 
health communication As-
sociate Professor, describes 
health communication as, 
“the combination of knowl-
edge about health behavior 
and health promotion with 
skills in strategic communi-
cation”. 

Health communication 
professionals are expected to 
quickly disperse information. 
In order to get the attention 
of the public, they must 
also develop messaging that 
resonate with their intended 
audience. 

The demand for profession-
als with knowledge of the 

health industry is increasing. 
Those studying health com-
munication have a variety of 
job choices and the opportu-
nity to have a large impact on 
public health. 

Dr. Gill states that 20 of the 
30 fastest growing jobs are 
health related. The health 
communication field is 
expected to grow at a rate of 
19-20% within the next 10 
years. 

The Department of Com-
munication Studies intro-
duced a new health commu-
nication major that focuses 
on healthcare and health 

advocacy. Students will be 
educated on how to effec-
tively communicate health 
advocacy or concerns. 

Dr. Lauri DeRuiter-Willems, 
EIU Health Communica-
tion Professor, says health 
communication is “shar-
ing information related to 
health, health practices, and 
knowledge in ways that will 
help individuals or groups 
lead healthy lives.” 

This majors will prepare 
students to create a change 
in human behavior. These 
changes in may lead to better 
disease prevention or life-

style changes. 
Health communication 

professionals assist prac-
titioners in understanding 
environmental, social, and 
psychological influences 
when developing message for 
the public to obtain neces-
sary information.  

This field is an outlet for 
those interested in the health 
industry with a “gloves free” 
job. 

The health communication 
field plays an important role 
in the healthcare industry, 
that most practitioners are 
not trained on.

EIU Creates Health Communication Major
By: Samantha Barileau
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