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Communication Student RSO’s Close out the Year

By Alex Seidler 
The student organiza-

tions in the Communica-
tion Studies Department 
such as Alternative Televi-
sion and Film Club, Lamb-
da Pi Eta, Public Relations 
Student Society of America, 
and The Agency are wrap-
ping up the year with nu-
merous accomplishments. 

Lambda Pi Eta is a na-
tionally recognized hon-
or society for students in 
the Communication Stud-
ies Department. To be in-
ducted Eastern students 
must be a sophomore, ju-
nior or senior with a 3.0 
cumulative GPA and a 3.25 
major GPA. The group has 
had sessions on managing 
their Linkedin account, go-
ing over resume tips, and 
more. President Makenzie 
Hayden said this year has 
been a productive one for 
the group. 

“We had some very in-
formative and helpful 

meetings that will hopeful-
ly help many of our mem-
bers in the future,” Hayden 
said. 

The Alternative Televi-
sion and Film Club, found-
ed by Professor Scott 
Walus, has completed their 
seventh year of writing, 
acting, editing and shoot-
ing student produced con-
tent. The group present a 
screening of their work at 
Top of the Rock for over 50 
students, professors and 
community members every 
year. 

“This club is a support-
ive community for the stu-
dents who have a vision 
and just love to be around 
television and film,” Walus 
said. “These students have 
created yet another fantas-
tic episode of original con-
tent in a style all their own 
for episode 10.”

Public Relations Stu-
dent Society of America is a 
nationally recognized orga-

nization that works to con-
nect EIU students with an 
interest in Public Relations 
to working professionals. 
This year the group attend-
ed four different confer-

ences in Peoria, Chicago, 
Champaign and Indianap-
olis. They held workshops 
on building resumes, elec-
tronic portfolios, business 
cards, and sponsored a 
Blood Drive. PRSSA presi-
dent Haley Vance said they 
worked hard to put on as 
many activities and events 
to give the members expe-

riences that will last a life-
time. 

“PRSSA has worked dil-
igently this year to raise 
our student funds in hopes 
to give back to our mem-

bers allowing them to 
have more opportunities,” 
Vance said. “I am proud of 
where PRSSA is today and 
I feel confident leaving it in 
the hands of the next exec 
board.”

The Agency, another 
student group in commu-
nication Studies, takes on 
PR tasks including: orga-

nizing events, such as Me-
diaFest and the Salvation 
Army Talent Show, work-
ing social media for the 
journalism department, 
writing/editing/designing 
newspaper/newsletters for 
both alumni and current 
students, and helping with 
publicity for various events 
around campus.

This year The Agency 
published the second is-
sue of Panthergram and 
sponsored its annual tal-
ent show. “The Agency is a 
student-centered organiza-
tion that prepares students 
for their professional role 
in the communications in-
dustries. These are the top 
students in the department 
and the university,” said 
Molly Niesen, the faculty 
adviser for the group.

ALT-TV, PRSSA, The Agency and Lambda Pi Eta Close Out 2017 School Year 

“The Agency is a student centered 
organizat ion that prepares 
students for their  professional 
ro le in the communicat ions 
industr ies .  These are the top 
students in the department and 
the univers i ty ”
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By Haley Vance 
Alum Kristen Dun-

bar is currently the head 
Merchandise Manager 
and Tour Stylist at Link-
soul. She graduated from 
EIU in 2014 with a B.A. 
in Communication Stud-
ies. During Dunbar’s time 
at EIU she valued the ad-
vice she received from her 
professors: to get where 
you want to go, you need 
to put yourself out there, 
ask for help and network. 
Dunbar continues to pass 
this advice on to her cur-
rent team. She enjoyed 
her time with professors 
Molly Niesen from the 
Communication Studies 
department and professor 
Grünhagen in the School 
of Business. Dunbar de-
scribes these professors to 
be very approachable and 
gave her guidance about 
her career beyond the 
classroom.

Receiving a degree in 
Communication Stud-
ies gave Dunbar a sol-

id platform to further de-
velop the necessary skills 
for her new career. Orig-
inally expecting to enter 
the public relations indus-
try after graduating from 
EIU, Dunbar took a dif-
ferent route and accepted 
a position at Ralph Lau-

ren in New York City. She 
quickly learned she had 
a passion for visual mer-
chandising and retail mar-
keting where she learned 
the ins and outs of work-
ing in apparel. 

Dunbar left New York 
City and is working in 

Oceanside, CA as the head 
Merchandise Manag-
er and Tour Stylist for an 
apparel company, Link-
soul. Dunbar delved right 
into major responsibili-
ty after joining the Link-
soul team where she was 
in charge of opening the 
Linksoul Flagship store in 
Huntington Beach. Some 
of her responsibilities in-
cluded overseeing interi-
or design to curating an 
associate product group 
that accentuated Link-
soul’s apparel. Dunbar de-
scribes the Linksoul brand 
as having a very California 
feel and the company are 
on their way to opening a 
second store next month. 
The Linksoul brand wants 
consumers to have a dif-
ferent experience when 
entering their store, one 
that cannot be recreated 
on a website. With higher 
amounts of online shop-
ping like never before, 
Linksoul has a more con-
ventional purpose that is 

closing the separation gap 
between consumers and 
their favorite brands, like 
something you find in a 
classic storefront.  

Dunbar has spent her 
post-graduation life in big 
cities but says she misses 
Eastern’s small town col-
lege feel. There is some-
thing about the commu-
nity in a small town that 
Dunbar still loves. She 
plans to stay in California 
for a while longer continu-
ing to broaden and grow 
the Linksoul brand with 
plans to expand to two 
more stores within the 
next year. The experience 
Dunbar has gained work-
ing for Linksoul has taught 
her everything she needs 
to know in order to open 
a brand new store from 
the ground up. She feels 
more than prepared to do 
this on her own someday 
in the Chicago area if she 
ever decides to do so.      
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Student Media: Get Involved. 
The Agency is 

the student run 
public relations 
organization on 
Eastern Illinois 
University’s cam-
pus. The Agen-
cy puts togeth-

er news letters, fundraisers, and develops 
promotional materials for a variety of cli-
ents. The Agency also holds an annual tal-
ent show to raise money, awareness, and 
canned goods for the Salvation Army. 

Lambda Pi Eta- Lambda Pi Eta is the 
honorary for top students in the Commu-
nications Department. Lambda Pi Eta in-
cludes sophomores, juniors, and seniors. 

To be a part of this chap-
ter you have to have a 
GPA of 3.0 and a major 
GPA of 3.25. Lambda Pi 
Eta sponsors many ac-
tivities on communica-
tion-related issues. 

Public Relations Student Society of 
American (PRSSA)- PRSSA helps students to 
create relationships with professional public 
relations practitioners. The goals of PRSSA 
are to get students to understand the current 
theories and procedures, to help students 
understand the highest ideals and principles 
of the practice of public 
relations, show the 
students how to have a 
professional attitude, 
and help to student 
achieve an accredited 
membership in the 
Publ ic  Relat ions 
Society of America. 

By Ashley Jordan & 
Lexi Stickel 
Comm Day in is a special day 

for the EIU Communication Stud-
ies department. Students are 
thrilled to be apart of a day that 
showcases their passion; facul-
ty are excited to participate and 
interact with past, current, and 
new students, and everyone, even 
if you are not a communications 
major or minor is invited to par-
ticipate.

Student, Haley Vance, de-
scribed the day as being a unify-
ing day to tie together everyone in 
the department. “The day consists 
of panels and activities that stu-
dents and faculty have organized 
with some great speakers and a 
chance to win prizes,” Vance said. 
By intermixing the faculty and 
students, there is a good chance 
for faculty and students to inter-
act for the first time. Not only does 
this introduce students and facul-
ty who have not yet been intro-
duced, it is an excellent network-
ing opportunity.

 Instructor Angela Walsh, 
better known as A.J., participat-
ed in the building creative re-
sumes panel. When asked about 
the importance of comm. day, 
Walsh said, “It’s important to take 
a day to celebrate our work, and to 
show what we do in communica-
tion studies.” Comm Day allows 
the students and faculty to real-
ly to bask in each other’s passion 
and enjoy each other’s compa-
ny in a fun-filled day. “I love see-
ing all the student-faculty interac-
tion,” Walsh said.

 Student, Sean Milner 
helped plan and execute commu-
nications day. He received this op-
portunity in his small group com-
munication class which is an upper 
division 4000 level class ran by 
Professor A.J. Walsh. Milner said 
within the class there were groups 
of people that had different jobs 

and students in the class signed 
up for the jobs they wanted. There 
was a fundraising team, market-

ing team, advertising team, pan-
el team, a set up team and a break 
down team. “I was apart of the set 
up so my job was the night before 
to set up the decorations and get 
all the amps and speakers set up 
for the event,” He said. 

 This year’s theme of Comm 

Day was a celebration of creativ-
ity. “There was a scavenger hunt 
and the closing ceremony con-

sisted of performances by faculty 
and students,” Vance said. Due to 
the panels with different teachers, 
prizes that can be won, a scaven-
ger hunt, and exciting and creative 
activities, there is a real draw for 
communication students to come 
out and get hyped about their de-

partment, their faculty, and the 
passion that comes along with it 
all. 

 Milner was excited that he 
was able to help plan Comm Day 
and was grateful for the opportu-
nity. Not only was Comm Day an 
educational experience but the 
food, activities, and hard working 
students made the day have some 
great vibes. “We had a dominos 
pizza for lunch and it was free for 
anyone who attended, we ended 
up getting 36 boxes of pizza and 
by the end of the lunch hour all 
the pizza was gone!” Milner said. 

 Comm Day was a success 
and everyone who attended had a 
great time. All the faculty, and stu-
dents who participated said they 
had an amazing time and cannot 
wait for next year. 

Comm Day 2017
Comm-ing Together 

“ I t ’s  important to take a 
day to celebrate our work , 
and to show what we do in 
communicat ion studies” 
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A.J Walsh on Comm Day & Study Abroad  
By Alek McMath
Every college claims to have 

faculty members who care about 
student well-being and promote 
personal growth of each individ-
ual, but few are lucky enough to 
have one that truly exemplifies 
those qualities such as, AJ Walsh 
from the Communication Studies 
Department. 

Having worked in the Comm 
Studies Dept. at Eastern for a de-
cade, AJ, as she is usually called, 
has gained a reputation for her 
engaging teaching style and car-
ing personality. She recently took 
a break from her busy schedule to 
sit down to discuss various recent 
events from the Comm Depart-
ment at Eastern. 

 The Communication Stud-
ies Department’s annual “Comm 
Day” is a day filled with a variety 
of activities and panels for stu-
dents to attend. The facilitator of 
this important event is none oth-
er than AJ, who, with the assis-
tance of a class of twenty, plans 
much of event from the ground 
up. “I teach Small Group Commu-
nication and I like to do hands-on 
learning and I approach them with 
the idea of service learning for the 
department,” AJ said. “They help 
put together a program, staffing 
the lectures, and it requires them 
to actually work together to make 
the event.”

Different committees ranging 
from fundraising to scheduling 
were created and did all the work 
themselves to make the event. She 
went on to say that she loves en-
couraging them to “Push the en-
velope” to help them realize how 
much they are capable of. AJ es-
pecially enjoyed working with her 
students, saying “Any time stu-
dents and faculty work together I 
think it’s awesome.”

 Another one of AJ’s favor-
ite parts of her job is leading the 
Study Abroad program for the 
Comm Department. At the end 
of May, she will be going on her 
fourth expedition with the Comm 
Students to Ireland, where they 
will stay for over three weeks. 
While it is definitely not easy to 
plan a study abroad program, AJ 
has been working hard for more 
than a year to ensure that the trip 
will be successful and educational. 

“We need to make sure we are 
at the right place at the right time in 
order to make it a studying experi-
ence and not a vacation,” she said. 

“We have them try to experience 
the culture and give them some-
thing to talk about with others, but 
you don’t fly halfway across the 
world to sit in a classroom.” AJ en-
joys the fact that while on the trip, 
she and her students are primar-
ily unplugged from their phones 
so that they can focus on enjoying 
their time in a foreign country. 

Obstacles are not uncommon 
when being in charge of planning 
a study abroad program, but with 
two programs under her belt after 
this one concludes, she thinks that 
she is getting the hang of it. The 
study abroad program for next 
year is likely already in the works, 
but AJ will not be the leader. “Af-
ter this I will actually get a break, 
but I know I will miss it because it 
is very rewarding.”

“Any t ime 
students and 
faculty work 
together 
I  th ink i t ’s 
awesome” 

“We have them 
exper ience 
the culture 
and give them 
something 
to ta lk  about 
with others , 
but you don’t 
f ly  hal fway 
across the 
wor ld to s i t  in 
a c lassroom”

A.J Walsh
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By Jack Hockenberry 
Stress, time management, 

school, work, family, friends, 
social life all of these words are 
typically used when describing 
a college student’s life. There 
are thousands of college stu-
dents around the United States 
as well as the world and they all 
have one thing in common, they 
are all students. There are many 
different types of college stu-
dents you’ve got the overachiev-
er who gets all of their home-
work done the day its assigned 
to them. Then you got the ath-
lete who is balancing school-
work and sports. Next you’ve 
got the over-involved someone 
is lucky to get five hours of sleep 
a week. Finally you’ve got the 
workaholic, someone who is bal-
ancing schoolwork and working 
a job part-time. 

Someone who can relate to 
this description is Taylor Grove, 
a senior Communication Stud-
ies major from Robinson, Illi-
nois. Besides being a full-time 
student at Eastern Illinois Uni-
versity Grove is also a part-time 
pharmacy technician at CVS 
Pharmacy in Mattoon Illinois.  
Grove is very familiar with man-
aging her time wisely; she knows 
she has to be organized to be 
successful at school. 

As the spring semester is en-
tering its final weeks and with 
graduation soon approaching, 

many students are figuring out 
their next steps after gradua-
tion. Grove is just another one 
of those students trying to figure 
out her next move. During the 
summer after graduation, Grove 
will intern for the EIU’s Admis-
sions Office, as one of their so-
cial media coordinators. 

Grove will miss EIU and 
said she loves going to EIU’s li-
brary and will miss spending 
time there studying and relax-
ing between classes. She also 

said “I loves how cozy and qui-
et it always is.” Another thing 
Grove said she will miss about 
Eastern is the staff in the Com-
munications department. Grove 
said they always so helpful and 
friendly. 

When talking about the fu-
ture and Grove’s dream job, she 
said “I’d love to be a social media 
coordinator for a major compa-

ny somewhere preferably warm 
or starting my own event plan-
ning business because seeing 
the excitement of people when 
they walk into their event makes 
me happy knowing I did the best 
I could do for them.” Grove has a 
bright future, and wherever she 
ends up, she will carry with her 
passion from EIU.

Student Spotlight 

Panthergram: Communica-
tion Studies News is develping an 
Alumni Notes sectiuon for future 
news letters. This section will in-
clude interesting or important in-
formation about alumni who are 
willing to share such news. The 
purpose is to increase our abiltity 
to keep up with alumni and for you 
to see what your fellow class mates 
are up to today. 

If you are interested please 
write paragraph about yourself. 
Please include your name, the year 
you graduated, if you have gotten 
married, had children, what jobs 
you have had, what is going on in 
your life now, and anything else 
that you think is important. 

Once you have written the para-
graph email it to ciutah@eiu.edu. 

Calling Out 
All Alumni

Taylor Grove, From the Medicine Counter to the Classroom
Taylor Grove“ I ’d  love to be 

a socia l  media 
coordinator for a 
major company 
somewhere 
preferably warm 
or start ing 
my own event 
p lanning business 
because seeing 
the exc itement of 
people when they 
walk into their 
event makes me 
happy knowing 
I  d id the best 
I  could do for 
them. ”

By Sam Barileau
As you know, taking classes, 

balancing a social life, and try-
ing to plan ahead for your future 
can be quite difficult. As Alumni, 
clearly, you have done something 
right! 

Current students would love to 
hear more about your experienc-
es and receive your advice about 
getting through school while also 
developing career skills. Our pro-
fessors always welcome guest 
speakers and the students are 

highly interested in meeting them. 
All alumni are valued guest 

speakers regardless of their career 
path. It is the shared knowledge 
and Panther Pride that mean the 
most. Contact your old professors 
through email and offer to come 
and speak to students. Email ad-
dresses can be found in the direc-
tory on EIU’s website or the de-
partment’s homepage. Or you can 
contact Chigozirim Ifedapo Utah, 
the Communication Studies alumni 
coordinator. 

Were you a part of a registered 
student organization here at EIU? 
If so, they would love to have you 
back for a visit! Share the oppor-
tunities you gained as a part of the 
organization and tell your story of 
how the RSO ran when you were a 
part of it. 

These organizations can al-
ways learn from histroical infor-
mation to further themselves in 
reaching their goals and benefit-
ting their members. Contact in-
formation can almost always be 

found on EIU’s website and if not, 
contact the department and we 
will point you in the right direc-
tion. Your fellow panthers are ea-
ger to hear from you, whether it is 
a visit back to Charleston or even 
a Skype session!

Dr. Utah: ciutah@eiu.edu 
Staff Directory link: https://

www.eiu.edu/commstudies/fac-
ulty.php?type=&subcat=279

What we need


