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PART ONE

What are the learning objectives?
How, where, and when are they assessed? 
What are the expectations?
What are the results?
Committee/ person responsible?  How are results shared?
1. Students will acquire disciplinary knowledge of public relations.
Student disciplinary knowledge enables students to explain major theoretical public relations perspectives and principles, discuss major contexts of public relations practice, and understand how to communicate strategically on behalf of another.
 
In order to assess and measure disciplinary knowledge, students complete a pre-test/post-test exam to determine the change in students’ knowledge over time.  Public relations faculty members wrote the exam questions and they are based on topics and content areas covered by the Public Relations Society of America Accredited Public Relations exam. 

The pre-test is given to students at the beginning of semester in CMN 2920: Introduction to Public Relations, the first public relations content class in the major. The post-test is given to students at the end of the semester in CMN 4921: Seminar in Public Relations, the senior capstone experience. This ensures that students have completed as much of their public relations specific education as possible between the two times the test is administered.



Since students take the pre-tests before they have received any disciplinary knowledge we expect those scores to be very low.  However, they set a baseline for analysis as students move through the major.  They also allow us to determine which theoretical perspectives and principles demonstrated adequate levels of student learning and which areas need to be addressed more in classes, potentially in different ways.

We expect that our students would reach the level of competent (an average of 70%) on the post-test.  

For the Public Relations option the pre-test resulted in a student average of 55.47% and a median score of 56.  The post-test resulted in a student average of 72.55% and a median score of 80.  

The post-test average demonstrates that the average student reached the level of competence on the post-test exam. The higher median score demonstrates that most students significantly exceeded the competency level and that a few students who scored very low on the post-test negatively skewed the average.

The item-analysis demonstrated three questions that the students really struggled with. Therefore the public relations faculty will make sure the questions are clear and then determine ways to enhance our teaching of those concepts. 
Individual faculty members distribute the tests in their classes.

Data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.
2.  Students will enhance their critical thinking skills.
Students will improve the quality of their thinking by skillfully taking charge of the structures inherent in thinking and imposing intellectual standards upon them. With these critical thinking skills, students will be able to:
a) Articulate an argument/thesis statement relevant to the assignment.
b) Use relevant evidence to support claims related to the argument/thesis statement.
c) Synthesize evidence in order to draw a conclusion.
d) Express ideas with precision and clarity.
e) Differentiate her or his knowledge and thought processes from other sources and/or class content.
f) Apply and identify relevant course concepts appropriate to the assignment.

In order to assess students’ critical thinking skills, instructors will utilize the critical thinking assessment rubric.  Classes across the major will be used to evaluate assignments that focus on the use of critical thinking skills.

The Public Relations Major Coordinator will select courses to be evaluated and communicate this to the faculty members teaching the courses. Courses are strategically chosen in order to assess students at different points throughout the major.  Faculty members will identify the specific course assignment that fits best and use the critical thinking rubric to evaluate the assignment. 





Expectations are that students are able to identify problems, apply and synthesize relevant evidence, express ideas clearly, and are aware of their own assumptions. 

We expect that as students move from lower level classes to upper level classes their critical thinking skills improve.  Therefore, we expect students in 2000 level classes to be at least minimally competent (a score of at least 1.5 on the Critical Thinking Assessment rubric), students in 3000 level classes to be at least competent (a score of at least 2.5 on the Critical Thinking Assessment rubric) and students in upper level classes (4000) to be highly competent (above 3.5 on the Critical Thinking Assessment rubric).

Additionally we expect that across all of the classes students, on average, are deemed to be at least “competent” in their critical thinking (consistent with a score 2.5 or above on the Critical Thinking Assessment rubric).

The Critical Thinking Rubric had an overall student average of 3.33, exceeding expectations and 92.86% of the students were at least minimally competent.

50% of rubrics were rated as highly competent, 42.86% were rated as competent and 0% were rated as minimally competent. Unfortunately, 7.14% of the rubrics were rated as not competent.

Out of the classes assessed, no rubrics for a 2000 level class were available. The average rubric score in our 3000 level classes (3.19) exceeded the level of competent.  The average rubric score in our 4000 level classes (3.47) fell within the competent category as well, just below the level of highly competent (3.5). 

The results demonstrate that scores were higher in more advanced classes but did not achieve the level we hoped.

Rubrics are completed by individual faculty in their specific classes.  

Data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.
3.  Students will cultivate a sense of responsible citizenship through social and ethical responsibility
Students will cultivate a sense of social and ethical responsibility as well as multicultural sensitivity.  They will enhance their understanding and concern for the conditions of contemporary society and be aware of the factors that affect ethical behavior.  Students will be able to:
a) Understand the role of the individual in society.
b) Evaluate and develop constructive communication approaches to addressing social and ethical issues.
c) Demonstrate a sophisticated sense of responsibility and be engaged in community activities.
d) Understand the value of multicultural sensitivity.

In order to assess social and ethical responsibility, each year public relations students will complete the Multicultural Sensitivity Scale (MSS), the Social Responsibility measure (SR), and Professional Ethics measure (PE) in an online survey during the spring semester. 




Expectations are that students will be able to understand the role of the individual in society, evaluate and develop constructive communication approaches to addressing social and ethical issues, demonstrate a more sophisticated sense of responsibility and be more engaged in community activities. We expect that students will be above average on each scale (a score above of 3.0 on the Social Responsibility and Ethics scales, a score below 3.0 on the Multicultural Sensitivity scale).
Students completed a survey containing the scales, plus additional demographic items. 

Social Responsibility: The mean score of all students was 3.66.

Professional Ethics: The mean score of all students was 4.13. 

Multicultural Sensitivity: The mean score of all students was 2.38.

Each of the scores exceeded out expectations for the students.
The MSS, SR, and PE scales are completed via online survey that is administered by assistant chair of the Department of Communication Studies. The survey is provided to all public relations students. 

Data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.
4.  Students will be able to create and implement written message strategies in a diverse range of contexts.
Students will understand how to strategically create written messages in various media environments and across multiple communication channels.  Students will be able to:
a) Identify different message strategies and their strengths and weaknesses.
b) Analyze rhetorical situations.
c) Identify appropriate content, tone, channel, and structure of messages.
d) Create messages to accomplish strategic outcomes.

In order to assess students’ ability to create and implement diverse message strategies, students will complete the Communication Flexibility measure in an online survey.  In addition, classes across the major will be used to evaluate previously planned, assigned, and completed written assignments using the Writing Assessment Rubric.
Expectations are that students will be able to create a variety of written messages in various contexts.  We expect that students will score above average on the Communication Flexibility scale (a score of 3.0).

Given that the creation of messages strategies in public relations is a critical skill, we would expect our students to be at least competent in these skills (a score of at least 2.5 on the Writing Assessment rubric).

We expect that as students move from lower level classes to upper level classes their skills improve.  Therefore, we expect students in 2000 level classes to be at least minimally competent (a score of at least 1.5 on the Writing Assessment rubric), students in 3000 level classes to be at least competent (a score of at least 2.5 on the Writing Assessment rubric) and we expect students in upper level classes (4000) to be highly competent (a score above 3.5 on the Writing Assessment rubric).
The mean score on the Communication Flexibility scale was 3.54.  

The Writing Assessment Rubric had an overall student average of 3.54, exceeding expectations and 100% of the students were at least minimally competent.

52.38% of rubrics were rated as highly competent, 47.62% were rated as competent and 0% were rated as minimally competent or not competent.

Out of the classes assessed, no rubrics for a 2000 level class were available. The average rubric score in our 3000 level classes (3.79) exceeded the level of competent and in fact reached highly competent.  The average rubric score in our 4000 level classes (3.30) fell within the competent category, but did not reach the level of highly competent. 


Rubrics are completed by individual faculty in their specific classes.  

The Communication Flexibility scale is completed via online survey that is administered by assistant chair of the Department of Communication Studies. The survey is provided to all public relations students. 

All data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.
5.  Students will be able to create and implement oral message strategies in a diverse range of contexts.
Students will understand how to strategically create oral messages in various media environments and across multiple communication channels.  Students will be able to:
a) Identify different oral message strategies and their strengths and weaknesses.
b) Analyze rhetorical situations.
c) Identify appropriate content, tone, and structure of messages.
d) Create messages to accomplish strategic outcomes.
e) Demonstrate communication competency and speaking ability.

In order to assess students’ ability to create and implement diverse message strategies, students will complete the Communication Flexibility measure in an online survey.  In addition, 3000 and 4000 classes across the major will be used to evaluate previously planned, assigned, and completed oral presentations using the Oral Presentation Rubric. There are no 2000 level PR classes with planned oral presentations.
Expectations are that students will be able to create a variety of oral messages in various contexts.  We expect that students will score above average on the Communication Flexibility scale (a score of 3.0).

Given that the creation of messages strategies in public relations is a critical skill, we would expect our students to be at least competent in these skills (a score of at least 2.5 on the Oral Presentation rubric).

We expect that as students move from lower level classes to upper level classes their skills improve.  Therefore, we expect students in 3000 level classes to be at least competent (a score of at least 2.5 on the Oral Presentation rubric) and we expect students in upper level classes (4000) to be highly competent (a score above 3.5 on the Oral Presentation rubric).
Students completed a survey containing the Communication Flexibility scale, plus additional demographic items. 

The mean score on the Communication Flexibility scale was 3.54.  

The Oral Presentation Rubric had an overall student average of 3.6 exceeding expectations, and 100% of the students were at least minimally competent.

57.14% of rubrics were rated as highly competent, 42.86% were rated as competent and 0% were rated as minimally competent or not competent.

Rubrics were only returned for 4000 classes.  The average rubric score in our 4000 level classes (3.60) exceeded the level of highly.

Rubrics are completed by individual faculty in their specific classes.  

The Communication Flexibility scale is completed via online survey that is administered by assistant chaise of the Department of Communication Studies. The  survey is provided to all public relations students. 

All data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.
6.  Students will be able to use quantitative data to analyze, interpret, and evaluate material in an effort to inform strategic decision-making processes.
Students are evaluated from classes across the major on assignments where quantitative reasoning is central or peripheral to the assignment. 

When quantitative reasoning is peripheral to the assignment (there are potential uses of numbers to provide useful detail, enrich descriptions, present background, or establish frames of reference but quantitative reasoning is not the central purpose of the assignment) instructors utilize part 2 of the Quantitative Reasoning rubric to evaluate the students’ overall ability to quantitatively reason.

When quantitative reasoning is central to the assignment (there are potential uses of numbers to address a central question, issue, or theme) instructors utilize part 2 of the Quantitative Reasoning rubric to evaluate the students’ overall ability to quantitatively reason and part 3 assess various elements of quantitative reasoning. 

The Public Relations Major Coordinator will select courses to be evaluated and communicate this to the faculty members teaching the courses. Courses are strategically chosen in order to assess students at different points throughout the major but only focus on courses at the 3000 and 4000 level since no quantitative reasoning happens in major class on the 200 level.  Faculty members will identify the specific course assignment that fits best and use the Quantitative Reasoning rubric to evaluate the assignment.
In cases where quantitative reasoning is peripheral to the assignment we expect that students, on average, are deemed to be at least “competent” in their quantitative reasoning (consistent with a score 2.5 or above on Part 2 of the Quantitative Reasoning rubric).

We expect that as students move from lower level classes to upper level classes their quantitative reasoning skills improve.  Students in 3000 level classes to be at least competent (a score of at least 2.5 on part 2 of the Quantitative Reasoning rubric) and students in upper level classes (4000) to be highly competent (above 3.5 on part 2 of the Quantitative Reasoning rubric).

In cases where quantitative reasoning is central to the assignment we expect that students, on average, are deemed to be at least “competent” in their quantitative reasoning (consistent with a score 2.5 or above on Part 2 of the Quantitative Reasoning rubric). We also expect our students to be at least competent in the skills found in part 3 of the Quantitative Reasoning rubric (score of at least 2.5).

We expect that as students move from lower level classes to upper level classes their quantitative reasoning skills improve.  Therefore, we expect students in 3000 level classes to be at least competent (a score of at least 2.5 on parts 2 and 3 of the Quantitative Reasoning rubric) and students in upper level classes (4000) to be highly competent (above 3.5 on parts 2 and 3 of the Quantitative Reasoning rubric).

No rubrics were returned that assessed quantitative reasoning as peripheral. 

Rubrics that identified quantitative reasoning as central had an overall student average of 3.75 on part 2 of the rubric.  This exceeded our expectations and the average student was able to reach the level of highly competent on the rubric.

On part 3 of the rubric had an overall student average of 3.67, exceeding our expectations. 

Unfortunately we only have data from 4000 level classes for this rubric. But the rubric averages exceeded our expectations for that class level.

Rubrics are completed by individual faculty in their specific classes.  

Data is reviewed by the Public Relations Coordinator and a summary is provided for the assessment report. 

The assessment report is posted on our departmental intranet site and discussed at departmental planning retreat in August of the following year.

The public relations faculty will then meet at the beginning of the fall semester to discuss the finding in depth and determine what can be done to increase student learning.


(Continue objectives as needed.  Cells will expand to accommodate your text.)

PART TWO
This is the first assessment report for the Public Relations major. 

PART THREE

The Public Relations major curriculum was created, in part, by using assessment data from the prior public relations option in the Communication Studies major. The new public relations coursework allows us to devote more time to the major theoretical concepts and practical applications relevant to the field.  This has resulted in a positive disciplinary knowledge post-test. We are also able to devote more classwork to written and oral messages (a second writing and production course and a campaigns course were added to the curriculum) and can now deal directly with the use of data (quantitative and qualitative) in public relations to make strategic decisions through the new PR research, measurement and evaluation course as well as in the campaigns class.  We hope this increased depth across the major will enhance student learning and help us meet our learning objectives. 

