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Premise  

In the 20th century United States most folk artists were:

• limited by means, mobility, and broad outside influence/education

• created objects primarily for either subsistence (use or sale) or for self-satisfaction (some compulsively); 

• learned forms, methods and techniques primarily as a craft – either transgenerationally or by adaptation from more utilitarian work (welder, woodworker, etc.) – or were  self-taught

• lived, worked, and sold/distributed their art in a limited regional area,

• were known regionally unless/until “discovered” by a collector or academic

Issues

A.   the idea of regionalism and tradition and how these factors affected artist motivation, [identification,] and creation

B.  how consumerism affected the production and distribution (functional/non-functional)

C.  if modern transportation systems disassociated artists from folk art communities and/or created new communities among artists/creators and/or between artists/creators and consumers. 

D.  how consumerism affects traditional interpretations of folk art as individual creation or products of community influence; and how is this significant for understanding this genre of American art associated with untrained and therefore naively innovative artists

1. Creators goals


- utilitarian but unusually decorative, finely made, etc.


- decorative (no intended use other than aesthetic)


- the issue of models (tavern, doll house, Farris Wheel, dioramas) 



- maker-intended regional/ethnic influences/forms; true to maker?

2. Context 


- Region – recognized/suggested traditions by region, ethnic group, etc.


- Continuity (tradition of the form; utilitarian evolving to aesthetic)

3. Process of consumption


- Regional 


- Functional (decoys; baskets; chairs; quilts) or for display (artwork; carvings. . . )

         - Research and/or marketing (scholars, collectors, museums)


- Contemporary attitudes (handmade superior or inferior, natural vs. synthetic, etc.) 

4. Who determines what is folk art - why does it matter?


- Creator's concept of function guiding the form rather than aesthetics or visa versa; does the artist think of himself/herself as an “artist”?


- Art historical definitions


- Anthropological/folklorist definitions


- Collectors definitions; private, institutions

5. Recognize whether ideas about folk art have changed over time/place


- first widespread use/definition of the term


- regional differences


- market driven (supply and demand; “art on a stick”; Longaberger baskets)


- regional identity evolving into self-selected identity
