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PART ONE:

	What are the learning objectives?
	How, where, and when are they assessed? Committee/person responsible?
	What are the expectations?
	What are the results?
	How will/have the results be used? Committee/ person responsible?

	1. Review historical development and identify current issues and trends in retailing, textiles and related industries
	FCS core objectives and FCS in Business will be assessed with specific assignments, tests and the portfolio process.

Fashion Distribution and Textiles course assignments correlate fashion industry practices with past events.

Written assignments discussing labor markets manufacturing and design trends are required.
	85% of the students will complete major assignments with a 70% minimum grade
	Students scores were as below:

FCS 2233 Fashion Distribution: 95% completed major assignments with a 70% or above

FCS 3245:Textiles the class average was 82.4%. 90% completed their assignments with 70% or higher score.
	 Faculty will evaluate results for course assessment and improvement.

	2. Identify design and retail career opportunities in textiles
	 Identify current textile research, industries and careers.
	70% of the students will identify career qualifications and opportunities.

95% of student internship placement in selected career path.
	Data will be collected at end of summer 2004

FCS 4000 97% of students identified career qualifications and opportunities

Summer 2004 Internship (FCS 4274) Placement was 


	Faculty will evaluate internship placement and recruit additional internship supervisors.

	3. identify evaluation criteria for apparel manufacturing, couture clothing and textile development
	Identify garment and textile construction details and learn terminology for the three sectors of clothing construction (apparel industry, couture, home sewing) and textile product development.
	85% of the students will complete projects with a grade of 70% or higher.
	Student Scores for FCS 2232 Principles of Clothing Construction averaged 80% for 26 students. 100 % of the students achieved 70% or better.
	Results will be used for course and merchandising concentration evaluation and improvement by the merchandising faculty


(Continue objectives as needed.)

PART TWO:  Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  While this section should focus on the current academic year, some departments may find it useful to discuss trends in longitudinal data.

The Merchandising Concentration and FCS in Business Option Program Area faculty have reviewed and revised the merchandising concentration objectives to clarify methods of assessment. These objectives are specific to the Merchandising concentration in FCS and are in addition to the School of Family & Consumer Sciences Core student objectives.  The Family & Consumer Sciences in Business Option will not require a portfolio in addition to the FCS Core Portfolio.

FCS 2234, Principles of Clothing Construction student objectives, terminology and text books were reviewed on October 28, 2003 for consistency  for consistency between secitons by the following faculty: Lucy Campanis, Jean Dilworth, Mary Lou Hubbard, Jayne Ozier, and Rosie Bradley.
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Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA annually by June 15.  Worksheets should be sent electronically to � HYPERLINK "mailto:cskjs@eiu.edu" ��cskjs@eiu.edu�.  For departments undergoing the IBHE program review, this worksheet should be submitted in fulfillment of the requirements for the learning assessment portion of the statewide review.  For information about assessment, visit the Assessment webpage at � HYPERLINK "http://www.eiu.edu/~assess/" ��http://www.eiu.edu/~assess/�.	
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