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PART ONE  Apparel & Textile Design Concentration

	What are the learning objectives?
	How, where, and when are they assessed? 
	What are the expectations?
	What are the results?
	Committee/ person responsible?  How are results shared?

	1Create a digitally printed fabrics and story boards for apparel and/or soft goods.
	FCS 3245 Textiles: Color Design Productions Students are required to design three fabrics

Students will create two story boards using Computer Aided Design software
	80% or more students will create a marketable plaid, knit and print design with 80 % or higher score

80% or more students will create two story boards at the 80% or higher score.

20% of the students will qualify to enter one story board in ATTCC Competition.
	
	Dilworth/ Hubbard and Dr. Age share results with internship sites. 

	2. Create a variety of design features from concept, through patterning and construction for a completed garment/s
	FCS 4838  Pattern Development and Design
	75% of the students will design and construct original garments scored at 80% or higher


	
	Dilworth and Hubbard assess course content and student assignments consistent with peer universities

	3. Demonstrate color profile and print design file management 


	INT 4953 Color Management Applications: Print Textiles, Web 
	80% of the students will create a color profile for a specific textile fabric (cotton sateen) at the 80% level
	
	Dr. Age and Prof Dilworth will continually assess course content and student assignments to meet industry expectations for college graduate entry level positions.


PART TWO

Describe what your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed.

Listed are three learning objectives were identified for the new Apparel & Textile Design Concentration that will be effective Fall 2007. These objectives are not assessed in the closely related Merchandising Concentration. FCS 3245 Textiles: Color Design Productions is in more concentrations but different learning objectives were identified.

Faculty met with CASA Director for additional information and clarification of the assessment plan.  The objectives have been revised and expanded to reflect the directors’ suggestions. The assessment methods have been more specifically determined with expectations and results specified.  There are two tenured faculty (Hubbard and Dilworth) in the Merchandising concentration.

The FCS in Business Option was revised to expand to four concentrations and renamed. The new option name is Apparel & Textiles, Consumer Studies, Hospitality Management and Merchandising Option. The new concentration is named Apparel & Textiles Design. Objectives for this concentration are listed on a separate form. 

PART THREE
Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?  

The faculty of the Merchandising concentration and new Apparel and Textile Design Concentration has consistently through out their long history met American Association of Family & Consumer Sciences (AAFCS) Accreditation criteria. The School of Family & Consumer Sciences has maintained accreditation since accredited in1971. The new concentration is consistent with the accreditation criteria 3.1(6). 

3.1(6) the relationship of apparel and textile products to family systems, social relationships, career development, lifespan and human 
development, family resource management and physical and psychological health.”

No additional program changes or improvements are implemented based on this assessment mandate. The program changes are based on the advisement of the international textiles, industrial fabrics, and printing industries reported employment needs and AAFCS Accreditation.

The primary objectives for the Apparel & Textile Design Concentration follow. 

To prepare students for the apparel and textile product development employment in the international community

To expand beyond merchandising management career opportunities for students at Eastern Illinois University in the apparel and textile industries

To supply the fast growing industry of digital printing technology that is in the center of the printing corridor of America.

To provide a Family & Consumer Sciences curriculum choice that will attract students to a program as their first choice.

Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA this year by June 15, 2007.  Worksheets should be sent electronically to � HYPERLINK "mailto:kjsanders@eiu.edu" ��kjsanders@eiu.edu� and should also be submitted to your college dean.  For information about assessment or help with your assessment plans, visit the Assessment webpage at � HYPERLINK "http://www.eiu.edu/~assess/" ��http://www.eiu.edu/~assess/� or contact Karla Sanders in CASA at 581-6056.	
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