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Department:  Family and Consumer Sciences, Merchandising Concentration
	Category
	Level*
	Comments

	Learning Objectives
	Level 2, Merchandising
	Objectives are clear, programmatic, and measurable.  You have adopted three of the undergraduate learning goals:  effective written communication skills, effective oral communication skills, and effective critical thinking skills.  Both objective 2 and objective 5 mention technology competence.  Are you addressing different kinds of competencies here?  It is not clear from the terminolgy used.  Objective 5 is a bit broader than the other objectives as well making it more difficult to measure than the others.  Do the practical skills listed here relate to the equipment you mention purchasing in Part III?  

	How, Where, and When Assessed
	Level 2, Merchandising 


	You have identified not only the courses from which you will gather data but also the artifacts from the courses that will show whether students have achieved the student outcomes you have laid out for the program.  You have also identified multiple measures for each objective, so you have a well-balanced plan.  It would be helpful to include copies of the rubrics used to assess the related artifacts.  

	Expectations

	Level 2, Merchandising 


	Minimum scores have been set, and for the most part, they relate to the measures established.  As your plan progresses, you may find that you want to be more precise in your expectations and set them by meet expectations, exceed expectations, and do not meet expectations.

	Results
	Level 2, Merchandising


	You mention that software changes were made.  Was this a decision driven by assessment data or changes in the field or what?  The information in Part III does not completely answer the questions given regarding changes in the curriculum and what your assessment data is telling you about student learning outcomes for this relatively new concentration.

	How Results will be Used
	Level 2, Merchandising
	Feedback loop is in place.  It is not clear that results have actually been used to make any changes in courses or in the curriculum.  More analysis of the data would be useful to see how data are used.  You indicate that you met twice.  What were the outcomes of those meetings?


The objectives and measures here are identical to the ones for the Apparel and Textile Design Concentration.  Since the objectives and most of the courses used for assessment are the same, it is difficult to tell the difference between the two concentrations.
* Levels should not be interpreted as grades or scores; they are stages of implementation based on patterns of characteristics described by North Central Association/Higher Learning Commission.  These levels are approximations based on the information provided in the summaries.  Please refer to the checklist on the assessment web site (� HYPERLINK "http://www.eiu.edu/~assess" ��www.eiu.edu/~assess�) for the Primary Traits listed for each level.





