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PART ONE  Merchandising Concentration
	What are the learning objectives?
	How, where, and when are they assessed? 
	What are the expectations?
	What are the results?
	Committee/ person responsible?  How are results shared?

	1.Identiy historical development in retailing, textiles and related industries
	2232 Historical Costume and Fashion Analysis
2233 Fashion Distribution Systems
	Students identify historical facts and development in retailing and textiles as exam questions.
Students identify historical facts and development of supply chain distribution of apparel and soft goods as evident of exam questions.

	2232 80% of the students correctly identify historical facts as documented on their mid term and or final exam at 70 % level.

2233 90% of the students correctly identify historical facts development of supply chain distribution of apparel and soft goods as evident of exam questions.
 90% of the students correctly identify facts and development of supply chain distribution of apparel and soft goods on the mid term and or final exam at 80 % level.
	Dilworth and Hubbard continually assess course content and student assignments consistent with peer universities. 



	2. Identify current issues and trends in retailing, textiles and related industries
	2233 Fashion Distribution Systems (Fall only course)
3233 Fashion Buying (Spring only course)
	Students submit written assignments selected a current issue and trends in retailing, textiles and related industries.
Assignment is to select a manufacturing company or designer trend from WWD or DNR. 
A written and in-class oral presentation are required of all students. 85 % of the students will complete the assignment at 70 % or above.

A written and in-class oral presentation are required of all students. 85 % of the students will complete the assignment at 70 % or above.

Students review, compare and evaluate two comparable corporate web sites to complete a standard rubric.
Web site review will be presented both in written form and orally.

90% of the will complete the assignment at the 90% level.
	Fall 2006  95 % of the 36 students completed the assignment at or above the 70 % level. 
Two written and presented orally manufacturing, designer or company trends reports from current industry publications.  95 % of the students complete the assignment at 90% or above based on rubric items.

Two written and presented orally manufacturing, or retail company trends reports from current industry publications.  95 % of the students complete the assignment at 90% or above based on rubric items.

100% of students complete the assignment.  91 % of the student complete the assignment at 80% level
	Dilworth and Hubbard continually assess course content and student assignments consistent with peer universities.

Results were shared with all faculty teaching within the concentration.

Results were shared with all faculty teaching within the concentration.

	3. Evaluate careers in retail management and textile industries


	2233   Fashion Distribution  Systems
FCS 4000 Professional Focus

FCS 4275 Internship 
	Students submit written research papers that are evaluated using a rubric.

Students research five companies and document information related to career development and college graduate entry level positions.

100 % of students must meet the internship requirement as a graduation requirement. It is an expectation that 100 % of the students will complete the related assignments at 75% or higher.
	Fall 2207 98% of the students submitted the required paper. Of that group 90 % of the 28 students received 80% or better as a grade based on the rubric.
41 of the 42 students attended the Chicago Fashion  Group Career Seminar Day. November 9, 2007.  An additional 5 FCS students attended the event

95% of the students submitted the assignment and achieved 95% or above grade. 

All students (100%) earning credit for the internship course (FCS 4274) complete all assignments at the 75% or higher level. 100% of the  students each year complete the course
	Dilworth and Hubbard continually assess course content and student assignments consistent with peer universities
Event was summarized in all concentration courses.
Dilworth and Hubbard continually assess course content and student assignments consistent with peer universities


	4. Identify the terminology and evaluation criteria for garment and soft goods construction.


	FCS 2234 Clothing and Soft Goods Construction
	Students identify terminology and conception techniques on essay test questions.


	90% of the students’ test scores for FCS 2234 were 75% or higher

	 Dilworth, Hubbard and Appleby assess student competencies based on tests scores and project rubric.

	5.  Construct one or more wearable garments and/or soft goods product 
	FCS 2234 Clothing and Soft Goods Construction
	85% of the students will complete a wearable full sized garment with a score of 70% or higher.
	93% of the students completed a wearable full sized garment with a score of 70% or higher as based on an agreed rubric.
	


PART TWO

Describe what your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed.

Faculty met and clarified assessment plan, the objectives have been revised and expanded to reflect the directors’ responses and suggestions. The assessment methods have been more specifically determined with expectations and results specified.  
PART THREE
Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?  
The faculty of the merchandising concentration has consistently through out their long history met the American Association of Family & Consumer Sciences (AAFCS) Accreditation criteria. The School of Family & Consumer Sciences has maintained accreditation since accredited in1971. 
No additional program changes or improvements are implemented based on this assessment mandate.

Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA this year by June 15, 2007.  Worksheets should be sent electronically to � HYPERLINK "mailto:kjsanders@eiu.edu" ��kjsanders@eiu.edu� and should also be submitted to your college dean.  For information about assessment or help with your assessment plans, visit the Assessment webpage at � HYPERLINK "http://www.eiu.edu/~assess/" ��http://www.eiu.edu/~assess/� or contact Karla Sanders in CASA at 581-6056.	
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