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PART ONE  Merchandising Concentration

	What are the learning objectives?
	How, where, and when are they assessed? 
	What are the expectations?
	What are the results?
	Committee/ person responsible?  How are results shared?

	1. Identify professional terminology for apparel  and textile distribution and retail merchandising .
	A. 2233 Fashion Distribution Systems

Students correctly identify historical development of supply chain distribution of apparel and soft goods in class on midterm exam.

B. 2234 Clothing & Soft Goods Construction.  Students construct one garment and one soft goods product applying professional and quality control terminology

C. Senior Exit Survey item # 17

“I know professional terminology . . .”
	A.  Minimum score of 80 % on midterm exam

B. Minimum score of 85 %  on construction of final project

C. Survey score to average 4.0 on 5 point scale
	A. 2233 Fashion Distrib.

Fall 2009 84 %

B.2234 Clothing Soft Goods

SP 2010  Sect-1 84 %

            Sect-2    83 %

FA 2009            87 %

C. Survey

AY 2010     4.71/5
	A. Results are shared with Program area faculty in program area meetings 

B. A. Results are shared with Program area faculty in program area meetings 

C. A. Results are shared with Program area faculty in program area meetings 



	2. Demonstrate knowledge and skillful use of CAD software and web technology as related to textile and apparel industries


	A. 4926 Public Presentation Techniques.  Students create  logo, color palette, and concepts  for a retail business or agency using imaging software
	A.  Minimum score  85 %


	A. 4926 Public Presentation Techniques

SP 2010     89 % 

FA 2009     95 %

	A. Results are shared with Program area faculty in program area meetings 



	3.Demonstrate written and oral communication skills


	A. 2233   Fashion Distribution  Systems

Students submit written research papers of five companies. Score based on  rubric. 
B.FCS 3233 Fashion Buying Students orally present current issues and trends. Score based on rubric while in class. 
C. FCS 4275 Internship  Site Supervisor Final Evaluation Item 2, “effective verbal communication” 

D. FCS 4275  Internship  Site Supervisor Final Evaluation 

Item 3, “effective written communication”
	A. Minimum score of 80 %

B. Minimum of 85 %

C. Minimum score of  2.5/4 

D. Minimum score of  2.5/4
	A. 2233 Fashion Distrib.

FA 2008    84 %   

B.FCS 3233 

SP 2010  84 %

C. 4275

SU 2008 Score  3/4 based on--4 = excellent,

3 = good, 2 = average, 0 below average

D. 4275

AY 2010  3/4 

based on 4 = excellent, 3  = good , 2  =  average, 0 below average
	A. Results are shared with Program area faculty in program area meetings 

B. Results are shared with Program area faculty in program area meetings 

C. Results are shared with Program area faculty in program area meetings 

D. Results are shared with Program area faculty in program area meetings 



	4. Demonstrate critical thinking skills, problem solving and investigating
	A. FCS 3245 Textiles: Color Design & Production 

Written comparison of  two or more color and consumer research articles. Evaluated according to WI rubric.
B. FCS 3233 Fashion Buying
Investigate and analyze global issues impacting the apparel industry. Scored on a rubric
	A   3245 Textiles Average score of 80 % and 3/ 4 WI score

B. Minimum score of 85 %


	A. 3245 Textiles

SP 2010    88 %

FA 2009   78  %

3.2/4 WI
B. SP 2010  95 % 


	A. Results are shared with Program area faculty in program area meetings 

B. Results are shared with Program area faculty in program area meetings 



	5. Demonstrate Practical skills, competence in technology, and awareness of current industry standards and challenges
	A. Final Evaluation of Internship Site Supervisor Item 21, “Exhibits dedication to profession.”

B. FCS 2233 Fashion Dist.

Students summarize learning from Chicago Fashion International Group Career Day Field Trip

C. Participate in professional activities as reported on Exit Survey Item 20, “I have participated in a professional activity related to merchandising and/apparel & textile design.”


	A. Minimum score 3/4

B. Minimum score 90/100. Attendance required

C. Minimum score 4/5
	A. 4275

AY 2010  Score  3/4  (n=30) based on 4 = excellent, 3 = good, 2 = average, 0 below average

B.  FCS 2233 Fashion Dist.

FA 2009 Score 92 %

C. Exit Survey

AY  5/5

	A. Results are shared with Program area faculty in program area meetings 

B. Results are shared with Program area faculty in program area meetings 

C. Results are shared with Program area faculty in program area meetings 




PART TWO

Describe what your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed.

Program area faculty met two times, once during the fall semester to clarify assessment plan and once in the spring semester to discuss curriculum issues. Additional meetings were held by the concentration faculty members 

PART THREE
Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?  

The faculty of the merchandising concentration has consistently throughout their long history met the American Association of Family & Consumer Sciences (AAFCS) Accreditation criteria. The School of Family & Consumer Sciences has maintained accreditation since accredited in1971. 

Wider variety of testing techniques were used (multiple choice, identify without a word bank) and fabric identification tests were grouped by type.  Additional samples were added to the reference books.  Approximately 1/3 of the class meet the minimum, however, 2/3 do not take utilize the resources available.

Fall 2009 Chicago Fashion International Group Career Seminar Day, November 2009 was attended by 34 students  in FCS 2233, Fashion Distribution. Students attend career seminars, a key note speaker, a professional run way show by a featured designer and a run-way show of student competition designs 

Program software changes were made for design and patterning assignments.  Illustrator is now used and there are no additional costs to the School of Family & Consumer Sciences for technology support.

Additional goals could be written to provide data for the global citizenship aspect.  

Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA this year by June 15, 2010.  Worksheets should be sent electronically to �HYPERLINK "mailto:kjsanders@eiu.edu"�kjsanders@eiu.edu� and should also be submitted to your college dean.  For information about assessment or help with your assessment plans, visit the Assessment webpage at �HYPERLINK "http://www.eiu.edu/~assess/"�http://www.eiu.edu/~assess/� or contact Karla Sanders in CASA at 581-6056.	
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