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Department:  Family and Consumer Sciences, Consumer Studies
	Category
	Level*
	Comments

	Learning Objectives
	Level 3, Consumer Studies
	Objectives are clear and specific.  You may want to think about incorporating some of the undergraduate learning goals into your program.

	How, Where, and When Assessed
	Level 2, Consumer Studies
	Some of your measures are described in your expectations column.  The how, where, and when column should describe the measures used to assess the objectives listed in the first column, so any tests, rubrics, papers, surveys, etc. gathered from students should be listed here.  Then, you should explain when and where you collect the samples.  The expectations section should set the bar for what you expect to see in your results column based on the measures used.  Using rubrics is a good choice because it will be clear from course to course and year to year what the scores mean, so you can compare results and analyze trends.  However, some of the rubrics chosen do not always meet the objectives.  For example, you are using the oral communication rubric, which is great, but it will not assess objective 3.  It was designed to assess the competence of oral communication but not “demonstrate sensitivity to diversity of consumers,” so the data will not speak to the outcome you are seeking.  You do have a question from your exit survey that will give you some indirect data, but no real direct measure for the objective.

	Expectations

	Level 2, Business, Consumer Studies

	Many expectations are very specific, but some are hard to follow.  For example, you are using the campus-wide oral communication rubric, which has a likert scale of 4-1, but your expectation is that 90% will receive a 90% or better.  How do you correlate the percentages to the likert scale?

	Results


	Level 2, Consumer Studies
	Data are being gathered.  But again, they do not always match the expectations given.  If you plan on presenting results through a mean score, which is fine, then a mean score should be the target in your expectations column.

	How Results Will Be Used
	Level 2, Consumer Studies
	Results are shared at faculty meetings, which is a good start.


* Levels should not be interpreted as grades or scores; they are stages of implementation based on patterns of characteristics described by North Central Association/Higher Learning Commission.  These levels are approximations based on the information provided in the summaries.  Please refer to the checklist on the assessment web site (� HYPERLINK "http://www.eiu.edu/~assess" ��www.eiu.edu/~assess�) for the Primary Traits listed for each level.





