Student Learning Assessment Program

Response to Summary Form

Undergraduate Programs 2011
Department:  Family and Consumer Sciences, Consumer Studies
	Category
	Level*
	Comments

	Learning Objectives
	Level 2, Consumer Studies
	Learning objectives have been identified, and they are program objectives that should be measurable.  Two of the undergraduate learning goals have been adopted:  effective written and oral communication skills.  

	How, Where, and When Assessed
	Level 1-2, Consumer Studies
	For much of this column, you answer which courses are used for assessment and that the faculty are doing the assessment, and these are good pieces of the assessment plan to have in place.  But, it is not always clear what is used for assessment or how those assessments are taking place.  For example, how does the faculty member assess the personal expenditures record?  How does the department assure that data are comparable across years, courses, and faculty members?  Are you using rubrics?  Tests?  I suspect that the department may have this all figured out, but it is hard to discern some of the basics from the information provided.  For the most part, this program is not yet at the point where assessment of student learning outcomes is multiple or inclusive of both direct and indirect measures.  Objective 2 appears to be the only objective assessed with an indirect (survey) and a direct measure (FCS 3300 assignment).  However, more than one measure is usually used for program objectives across a program.

	Expectations

	Level 2, Business, Consumer Studies
	Please include the rubrics you are using with the next iteration of this report.  The descriptions given in this column and the data in the results column do not always seem to be talking about the same measures/instruments.

	Results


	Level 2, Consumer Studies
	What results led you to the conclusion that “students need more emphasis on financial education”?   The data given for objective 1 seems to indicate that the vast majority—85%--of your students are completing the assignment used to determine skills in money management.  The data given for objective 2 makes it appear that all the data are indirect for this objective.  Is that the case?  You need to do more analysis here.

	How Results Will Be Used
	Level 2, Consumer Studies
	The potention partnership with the School of Business is an exciting prospect for your program, and could aid in the deficits you are seeing in your students’ financial skills.  How are results shared, discussed and acted upon?  Are their regular meetings or a retreat where such things are discussed?


* Levels should not be interpreted as grades or scores; they are stages of implementation based on patterns of characteristics described by North Central Association/Higher Learning Commission.  These levels are approximations based on the information provided in the summaries.  Please refer to the checklist on the assessment web site (� HYPERLINK "http://www.eiu.edu/~assess" ��www.eiu.edu/~assess�) for the Primary Traits listed for each level.





