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PART ONE

	What are the learning objectives?
	How, where, and when are they assessed? 
	What are the expectations?
	What are the results?
	Committee/ person responsible?  How are results shared?

	1.Demonstrate ability in effective  money management skills
	Required course: FCS 3300 – Consumer Education, Record and analyze personal expenditures for one month. This course is taught in both online and F2F format. Faculty member assigned to teach this course.
Committee/person responsible: Consumer Studies Faculty


	Students will be evaluated on recording expenditures for one month and classifying the expenditures in the appropriate product category.  The totals and percentage for each product category are calculated and analyzed to determine the relationship between income and expenses for the month.
	Out of 99 students enrolled in online and F2F sections, 94 students completed the assignment.  89 students were correct in categorizing expenses in the correct product categories.  84 students completed both the category and percentage calculations correctly.  (85%)
	Results are collected by the Program Coordinator and shared with faculty members in FCS

	2.Demonstrate effective evaluation skills in products and services
	Required course: FCS 3300 – Consumer Education – 

a.Product Comparison. This course is taught in both online and F2F format. Faculty member assigned to teach this course.

b. Consumer Studies Concentration Senior Exit Survey will be used to assess the competence in the evaluation of consumer products and services. Question 26 on the exit survey.

Committee/person responsible: Consumer Studies Faculty
	Students will be evaluated on a selecting one consumer product category and comparing three different brands or models of that product. Students analyze findings and make a recommendation on which product is the best purchase.
	a.Out of 99 students enrolled in online and F2F sections, 

91 students completed the evaluation but provided no recommendation.  

87 students completed a thorough evaluation and recommendation. (88%)
b. A mean score of 4.3 out of 5 (Strongly Agree)  (n=14) reported that their evaluation of consumer products and services are sufficient to meet consumer studies position requirements.   
	Results are collected by the Program Coordinator and shared with faculty members in FCS

	3.Demonstrate effective written and oral communication skills
	FCS 4300 – Consumer Issues.  Students write a 5-page research paper to address a consumer issue and develop a 25 minute presentation on a current consumer issue.

Committee/person responsible: Consumer Studies Faculty
	Students choose a consumer issue to research and write a report and facilitate class discussion and/or debate. Students evaluated by using The University Rubric to Assess Written Work. 4 = highly competent  = not competent
A rubric was developed to assess the facilitation of the discussion.  5=highly competent and 0=not competent


	A minimum of 80% of the students met the expectation of writing effectively by receiving an overall 3.0 out of 4.0 on the rubric.

The results were positive with oral communication skills with 80% of the students completing the work to 90-100% grade. Rubric score of 4.0/5.0


	Results are collected by the Program Coordinator and shared with faculty members in FCS

	4.Demonstrate competence in technology
	All required Consumer Studies courses utilize technology in some capacity. 
Committee/person responsible: Consumer Studies Faculty


	a. Technology skills will be determined through the use of a computer to write papers, take exams, submit assignments, and conduct electronic library searches
b.A minimum mean score of 4/5 (4=Agree; 5=Strong Agree) (n=5) for question 23 on the exit survey (Questions #23) that reads: I believe my competence in technology use has developed appropriately to meet consumer studies position requirements.  


	a. 100% of Consumer Studies’ students must utilize technology to some capacity  in the core courses. 

b.A mean score of 4.3 out of 5 (Strongly Agree)  (n=19) reported that their competence in technology use has developed appropriately to meet consumer studies position requirements.
	Results are collected by the Program Coordinator and shared with faculty members in FCS


(Continue objectives as needed.  Cells will expand to accommodate your text.)

PART TWO

Describe your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed.
As suggested by Karla Sanders, skills and knowledge related specifically to consumer studies were examined.  
A rubric was designed to assessment of the oral communication skills in FCS 4300.  The University PTA was eliminated.
PART THREE
Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?  
It is becoming clearer that students need more emphasis on financial education and literacy. I am currently working with Denise Smith in the School of Business and we have submitted a Faculty Partnership application to explore the possibility of providing an interdisciplinary program (FCS and Business) related to financial literacy.   This is very much in the exploratory stage but if implemented, assessment tools will be designed to assess the program.  See below for excerpts from the grant proposal to give you an idea about the program.
Curriculum Development across Disciplines

The purpose of this project is to investigate the development of an interdisciplinary program related to financial literacy. Two faculty members, one from the School of Family and Consumer Sciences and one from the School of Business would collaborate to develop course work designed for students to complete a financial literacy program and achieve certification.  These students would have the education and skills to serve critical roles in helping individuals and families make effective financial decisions. 


The Department of the Treasury defined five Financial Education Core Competencies which include 1) earning, 2) spending, 3) saving, 4) borrowing, and 5) protecting against risk. The goal of these competencies is to define what consumers should know and be able to successfully understand and make informed decisions about their personal finances.  

The objectives of this project are (1) to investigate the development of an interdisciplinary program related to financial literacy, as described in the preceding section, and (2) to explore the possibility of the development and administration of a certification examination.  Based on limited research on financial certification that is currently available, six states require that credit counselors be certified.  These existing exams appear to be self-studies that provide manuals designed to “teach to the test.”  Our proposed program is designed to provide a more academic/scholarly approach, providing a theoretical foundation that will better prepare the students to be more effective counselors. 

Timeline:
Fall, 2011 completion of research and benchmarking of current certification programs
Spring, 2012 analyze current course offerings and begin curriculum revisions and/or development
Fall, 2012 submit program and developed/revised courses to applicable curriculum committees for approval

Spring, 2013 finalize program, advertise
Fall, 2013 begin offering the program, begin development of the certification exam

Spring, 2013 begin development of continuing education courses for professional development and recertification

Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA this year by June 15, 2011.  Worksheets should be sent electronically to � HYPERLINK "mailto:kjsanders@eiu.edu" ��kjsanders@eiu.edu� and should also be submitted to your college dean.  For information about assessment or help with your assessment plans, visit the Assessment webpage at � HYPERLINK "http://www.eiu.edu/~assess/" ��http://www.eiu.edu/~assess/� or contact Karla Sanders in CASA at 581-6056.	
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