STUDENT LEARNING ASSESSMENT PROGRAM

tc \l1 "STUDENT LEARNING ASSESSMENT PROGRAMSUMMARY FORM

Degree and

Program Name:
PART ONE:

	What are the learning objectives?
	How, where and when are they assessed? Committee/person responsible?
	What are the expectations?
	What are the results?
	How will the results be used? Committee/person responsible?


	1.integrate technology in the professional arena.
	These objectives as well as the objectives listed for the BS in FCS core will be assessed through a portfolio development process.
	Identify ways technology impacts on families and consumers.

Illustrate competency in assisting others to choose, use and care for technology that encourages consumers, users and professionals to achieve managerial effectiveness for satisfying life and work styles.

Identify and relate technology principles to residential applications.

To develop awareness of technological advances.

Identify elements of design.
	Evidence of integrating various technology applications in projects/presentations and assignments.

Slides from Power Point Presentation or CAD assignment.
	The committee responsible for the evaluation of the portfolios is undecided at this time.  However, the results will be used to improve the curriculum in this area.


	2. demonstrate personal and professional ethics.
	See above.
	Increase awareness of consumer ethics in the marketplace


	
	Internship weekly report


	3. communicate effectively.
	See above.
	The interrelationship of government, business, and consumer actions in the economy.

The impact of government, corporate and business decisions on consumer decision-making.

The interrelationship of a changing global society and consumer decision-making.
	Evidence in portfolio.
	Internship weekly report


	4. plan and implement projects to accomplish professional and employers goals.
	See above.
	Devise strategies designed to enhance the "consumer interest"
	Internships
	Internship weekly report


	5.evaluate continuously processes and outcomes of team efforts.
	See above.
	Work in collaboration with teams to analyze, evaluate, and achieve course objectives.
	Achieve passing grade on group projects
	Course evaluation and group project evaluations


	6. demonstrate sensitivity to diversity of consumers.
	See above.
	Select appropriate housing for each stage of the life cycle.

Evaluate problems of urban and suburban living.

Critique the effectiveness of housing programs.

Discuss the influences of the global marketplace on consumer decision-making and consumer economics.

The interrelationship of changing global society and consumer decision-making.

Devise strategies designed to enhance the "consumer interest."Differentiate resources for information on the satisfactory selection, use and care of textile products.

Recognize cultural variations that influence housing selections.

Analyze housing needs in relation to personal and social values.


	Internship
	Internship weekly report


	7. identify career opportunities in the consumer affairs profession.
	FCS core courses
	Increase awareness of qualifications and career opportunities in the area.
	Positions and internships
	Students selection of internship and positions in Consumer Affairs.


	8. integrate current global issues and trends.
	Course objectives
	The interrelationship of a changing global society and consumer decision-making.

Discuss the influences of the global marketplace on consumer decision-making and consumer economics.

The interrelationship of government, business, and consumer actions in the economy.

Differentiate quality resources for information on the satisfactory selection, use and care of textile products.
	Evidence of integrating current issues and trends in projects/presentations and assignments.
	 Program option evaluation


PART TWO:  Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.

Representatives from the Consumer Affairs concentration of the FCS in Business Option program area have worked this year to draft and approve the above objectives.  These objectives are specific to the Consumer Affairs concentration in FCS and will be evaluated in addition to the BS in FCS core student objectives.  The assessment goal for the coming year is to determine the portfolio procedure.

Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to the VPAA annually by July 1.  For departments undergoing the IBHE program review, this worksheet should be submitted in fulfillment of the requirements for the learning assessment portion of the statewide review.  For information about assessment, visit the Assessment webpage at http://www.eiu.edu/~assess/.	








Bachelor of Science in Family and Consumer Sciences: Business Option, Consumer Affairs Concentration
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