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Program Name:
PART ONE:

	What are the learning objectives?
	How, where and when are they assessed? Committee/person responsible?
	What are the expectations?
	What are the results?
	How will the results be used? Committee/person responsible?


	1. Demonstrated competence in technology
	a.Required FCS undergraduate Consumer Studies courses are FCS 2244, 2250, 2270, 3300, 4275, 4300, 4770, and 4926. All consumer studies courses are web-enhanced and require that students exhibit technology competency to access course websites. Technology skills will be determined through the use of a computer to write papers, take exams, submit assignments, and conduct electronic library searches 

b.FCS 2250 – Consumer Technology: Students are introduced and asked to work with new technology.  Students are asked to compose a paper on new technology and mind map the evolution of that technology over a timeline of events; a past, a present form and a future form.  They utilize McLuhan’s Laws of Media to construct timeline and diagrammatically draw out their new version.  They then evaluate how this technology will change society and the technologies impact on the global world and compose a reflective assignment on their findings and research.  They utilize mind mapping to organize and present ideas.  A class session or portion of a class lecture is devoted to mind mapping and they are shown videos and tutorials about how to create a mind map.  Several lectures are devoted to McLuhan’s Laws of Media and how it inter-relates to technological development and consumerism. 100% of the students have access to the tools through web browser interface and were given several url links to free software or online tools. Students are evaluated with a reflective practice grading rubric developed from research and examples from other Universities (for example edweb.sdsu.edu/courses/edtec532_saba/downloads/reflection_rubric.doc
c. Consumer Studies Concentration Senior Exit Survey will be used to assess the competence in technology. Question 23 on the exit survey.  
Committee/person responsible: Consumer Studies Faculty
	a. Students are evaluated on their technology skills through the use of the University Primary Trait Analysis (PTA) rubric for written work, successful electronic library searches, and on their effective use of PowerPoint presentations.  Evaluation will be based on focus, organization, development, style, and mechanics with 5=highly competent and 0=not competent. A minimum of 4.0 out of 5.0 will be achieved on the rubric.95% of students will be able to access the course web site. Evidence of achievement will be the requirement to print off the syllabus and schedule for the course and bring to class, successful assignment/exam submissions, and completion of assignments requiring electronic library searches.
b. They are graded on a scale of 5, 3, 1, and 0 to a total score of 50 points and on the criteria of Structure of Ideas, Feelings and Thoughts, Format, Mechanics and Completion.  Expect 90% of students to achieve 4.0/5.0
c.  a minimum mean score of 4/5 (4=Agree; 5=Strong Agree) (n=5) for question 23 on the exit survey (Questions #23) that reads: I believe my competence in technology use has developed appropriately to meet consumer studies position requirements.  

	a.A minimum of 95% of the students were able to access the syllabus and schedule, submit assignments, take exams, effectively use PowerPoint for presentations, and conduct successful electronic library searches. 
b. The results were positive with 92% of the students introduced and working with new technology completing the work to a 90-95% grade (4.0/5.0). Overall, there was a positive reaction to the assignment and that they enjoyed learning a new skill.  One student was adamant in that she will use this new skill and tool in her career to outline merchandising ideas.
c. A mean score of 4.3 out of 5 (Strongly Agree)  (n=19) reported that their competence in technology use has developed appropriately to meet consumer studies position requirements.
	 Results are shared with Program Area meetings of faculty teaching in the Apparel & Textiles, Consumer Studies, Hospitality and Merchandising concentrations. Committee/Person responsible:  Consumer Studies Faculty

	2.  Demonstrate ability to work as team member.


	a. Consumer Studies Concentration Senior Exit Survey will be used to assess the competence in the student’s ability to work as a team member. Question 24 on the exit survey.
a. FCS 2250 – Consumer Technology: As a group, students are to investigate a topic, compose a presentation, and develop a paper, and provide an oral presentation on a new technology.  Creative audio/visual materials are used.  Upon completion, the students discuss and debate the results presented in the oral presentations and judge which technology might be beneficial. 
Committee/person responsible: Consumer Studies Faculty
	a.  a minimum mean score of 4/5 (4=Agree; 5=Strong Agree) (n=5) for question #24 on the exit survey that reads: My team member skills have been developed appropriately to meet consumer studies position requirements.  

b. The students are scored utilizing a presentation and project rubrics designed from research and other university examples.  Both forms are graded on a scale of 4, 3, 2, and 1 to a total score of 100 points and on the criteria of Organization, Subject Knowledge, Graphics (all forms), Mechanics, Eye contact (for presentation only), Elocution (for presentation only), English Syntax, and Logic.  A minimum of 4.0 out of 5.0 will be achieved on the rubric.95% of students will be able to 
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a.A mean score of 4.5 out of 5 (Strongly Agree)  (n=19) reported that their team member skills have been developed appropriately to meet consumer studies position requirements.  
b. The results were positive with 94% of the students completing the work to 92-95% grade (out of 100).  Rubric scores (4.0/5.0).

	Results are shared at Program Area meetings of faculty teaching in the Apparel & Textiles, Consumer Studies, Hospitality and Merchandising concentrations. Committee/Person responsible:  Consumer Studies Faculty

	3 Demonstrate sensitivity to diversity of consumers


	a. FCS 2250 – Consumer Technology: Different cultures are examined concerning the use of organic business practices (breaking down the parts, building it back up and thinking outside the box), competitive advantage, and consumer technology especially with concerns to the global world. Different cultures are examined through the use of the ediplomat website which is used by the state department to examine other countries. A specific country is assigned and students are required to identify, assess and discuss the subtle and big differences in how people interact when building relationships. Some students will examine the “real world” and encounter a diverse population from different countries. As a group, students discuss about adopting a second language or how the technology that can help us communicate, such as translators.
b. Consumer Studies Concentration Senior Exit Survey will be used to demonstrate sensitivity to diversity of consumers. Question 25 on the exit survey. 
Committee/person responsible: Consumer Studies Faculty


	a.  This is an in-class work shop over several class periods, resulting in a reflective journal assignment. Earn a level of highly competent in organization, language, material, analysis, non-verbal delivery and verbal delivery as presented by the campus approved oral presentation rubric. Expectations are that 90% of students will receive a 90% or better. 
b.  a minimum mean score of 4/5 (4=Agree; 5=Strong Agree) (N=5) for question 25 on the exit survey that reads: I believe that my sensitivity to diversity of consumers has developed appropriately to meet the consumer studies position requirements.  
	a. The results were positive with 90% of the students completing the work at a 90% or better. Rubric score of 4./5.0
b.  A mean score of 4.3 out of 5 (Strongly Agree)  (n=19) reported that their sensitivity to diversity of consumers has developed appropriately to meet the consumer studies position requirements.  

	Results are shared at Program Area meetings of faculty teaching in the Apparel & Textiles, Consumer Studies, Hospitality and Merchandising concentrations. Committee/Person responsible:  Consumer Studies Faculty

	4.  Evaluation of consumer products and services  
	a. FCS 3300 – Consumer Education: Students conduct an evaluation of a minimum of 3 products and services. 
b. Consumer Studies Concentration Senior Exit Survey will be used to assess the competence in the evaluation of consumer products and services. Question 26 on the exit survey.
Committee/person responsible: Consumer Studies Faculty


	a.  Students evaluated on their consumer research evaluation skills through the use of the University Primary Trait Analysis (PTA) rubric for written work. Students will determine the quality indicators examined for each product or service and provide a summary and recommendation. Evaluation will be based on focus, organization, development, style, and mechanics with 5=highly competent and 0=not competent. A minimum of 90% will be achieved by 90% of the students. 
b. a minimum mean score of 4/5 (4=Agree; 5=Strong Agree) (N=5) for question 26 on the exit survey that reads: My skills related to evaluation of consumer products and services are sufficient to meet consumer studies position requirements.   
	a. The results were positive with 90% of the students completing the work to 90-100% grade. Rubric score of 4./5.0
b.  A mean score of 4.3 out of 5 (Strongly Agree)  (n=19) reported that their evaluation of consumer products and services are sufficient to meet consumer studies position requirements.   
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Results are shared at Program Area meetings of faculty teaching in the Apparel & Textiles, Consumer Studies, Hospitality and Merchandising concentrations. Committee/Person responsible:  Consumer Studies Faculty


PART TWO:  Describe what your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed. 

Dr. Sanders suggested that it was unclear how the assignments from various courses will be assessed.  She suggested the development of a rubric for such measures to determine the certain degree of competence.  The use of rubrics for assessment has served as a guide to ensure that all sections of the courses taught are assessed using the same criterion.
As suggested by Dr. Sanders, a feedback loop is used to share the results of the program to faculty via Program Area meetings.

Dr. Sanders suggested identifying specific courses that speak to the identified outcomes.  A specific assignment was identified for each learning objective. 

PART THREE. Summarize change and improvements in curriculum, instruction and learning that have resulted form the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?

The entire learning assessment program has been revised as per Dr. Sander’s suggestion; therefore, results are not available at this time to determine changes. Program plans for the future are to continue to improve our assessment strategies based on student performance and program needs. The Consumer Studies’ faculty members are looking forward to utilizing the rubrics to provide important feedback/data on student performance. 
Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to the VPAA annually by July 1.  For departments undergoing the IBHE program review, this worksheet should be submitted in fulfillment of the requirements for the learning assessment portion of the statewide review.  For information about assessment, visit the Assessment webpage at http://www.eiu.edu/~assess/.	








Bachelor of Science in Consumer Studies Concentration
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