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PART ONE
	What are the learning objectives?
	How, where and when are they assessed? Committee/person responsible?
	What are the expectations?
	What are the results?
	How will the results be used? Committee/person responsible?


	1. Review historical development and identify current issues and trends in retailing, textiles and related industries
	FCS core objectives and FCS in Business will be assessed with specific assignments, exams and group projects

Fashion Distribution, Textiles: Color course assignments correlate fashion industry practices with past events.

Written assignments discussing labor markets manufacturing and design trends are required.
	85% of the students will complete major assignments with a 70% minimum grade

80% of the class will achieve a grade of C (70%) or better.
	Students scores were as below:
FCS 2232 History of Costume 
2005 Median score 77.5%
2006 Median Score 70.5 % with two students with 49.3 and 15.6 % Minus those two students median score was 74.5%
FCS 2233 Fashion Distribution 
Fall 2004 80% scored 75% or better as a final grade.

Fall 2005
80% scored 85% or better as a final grade.

FCS 3245: Textiles: Color Design Production   
2005 All students completed one or more design assignment printing silk using industry state-of-art software (Lectra U4ia)

2006 All students completed three or more computer design assignments.
Median final grade for FCS 3245 
Srping2005 78.4 % 
Fall 2005    79.2 %
Spring 2006  69.5 % 
FCS 4926 Public Presentation students completed assignments in trade show booths, commercial window, flooring and tile design. Assignments in design careers and lighting for public spaces were completed by 93 % of the students.  

Median grades for FCS 4926 

Fall 2004      92.5% 
Spring 2005  86.6 %
Fall 2005      79.6 %
Spring 2006  89.9 %


	The terms are added to the instructor’s web site, discussed in class and given in hard copy for the last chapters of the class 70 % in this class is a “C” grade  

Dilworth and Hubbard have discussed maintaining content and expectations consistent with peer universities.
The Lectra U4ia print design software was implemented in FCS 3245 and FCS 4926.  Assignments have been evaluated. 
2005 and 2006 step by step instructional sheets were created and will be revised.
Alumni is currently working Fabric design for exhibit booth sales.
Continue to evaluate assignments for the connecting aspects of visual concepts for public spaces. 


	2. Identify design and retail career opportunities in textiles
	 Identify current textile research, industries and careers.
	70% of the students will identify career qualifications and opportunities.
95% of student internship placement in selected career path
	2005 98% of the student successfully were placed and completed internships related to their area of study.

	Hubbard and Dilworth will evaluate internship placement and recruit additional internship supervisors.  A high percentage of interns continue with the same company for the first full time position.


	3. identify evaluation criteria for apparel manufacturing, couture clothing and textile development
	Identify garment and textile construction details and learn terminology for the three sectors of clothing construction (apparel industry, couture, home sewing) and textile product development.
	85% of the students will complete projects with a grade of 70% or higher.
	Student Scores for FCS 2234, Principles of Clothing Construction Section 01 
Fall 2004  81.2 %

Fall 2005    79  %

The second section 
Spring 2005 87.6

	Results will be used for course and merchandising concentration evaluation and improvement by Hubbard, Dilworth and Bradley.


PART TWO
The Merchandising Concentration and FCS in Business Option Program Area faculty have reviewed and revised the merchandising concentration objectives to clarify methods of assessment. These objectives are specific to the Merchandising concentration in FCS and are in addition to the School of Family & Consumer Sciences Core student objectives.  The Family & Consumer Sciences in Business Option does not require a separate portfolio.  There has been confusion in the past on the assessment grids.
PART THREE

Summarize changes and improvements in curriculum, instruction and learning that have resulted from the implementation of your assessment program.  Haw have you used the data?  What have you learned? In light of what you have learned through your assessment efforts this year and in past years what are you plans for the future?
Our merchandising area of concentration has always assessed their courses and curriculum long before the current assessment requirements were in place.  One or more faculty has been recognized this during 2004-2005 and 2005 --2006 on the Alumni Survey as “faculty who made an impact.”
We are evaluating how our students’ can be prepared to meet the textile and apparel industry needs resulting from the fast evolving digital inkjet printing of textiles and computer patterning technology. These changes are required for the students to have additional skills for additional career choices.  I new Print and Textile Design Technologies Interdisciplinary Minor with Digital and Print Design Concentration and Chemistry was developed during 2005-2006 and is effective Fall 2006.
A second concentration related to merchandising is in the approval process. 

Four students created original designs, three with digital inkjet printed silks, for international competition during the last six weeks of the Spring 2005 semester. Their efforts will be supported by the faculty and assignment improvements for all students.
One student was selected as a finalist for two separate competitions: Chicago Fashion Group International and the International Textile and Apparel Association.  Thirty one students attended the Chicago Fashion Group International Run way show November 2005.  One undergraduate and one graduate student attended International Textile and Apparel Association International Conference, Washington D.C, November 2005.

Four students and one professor judged the Illinois state Family, Community, and Career Leaders of America (FCCLA) apparel construction competition, April 2006
One student has entered the 2006 St. Louis Emerging Designer’s Competition, April 1; three students entered the 2006 International Textile and Apparel Competition May 1;one student entered the Chicago Fashion Group International Design competition, June 10; Five students entered the American Association of Textile Chemists and Colors Product Design competition, December 2005.










