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Undergraduate Programs 2007
Department:  School of Business, Marketing
	Category
	Level*
	Comments

	Learning Objectives
	Level 3, B.S.B. Marketing

	Objectives are clear, measurable, and programmatic.  

	How, Where, and When Assessed
	Level 2, B.S.B. Marketing


	As I mentioned last year, I like the combination of a faculty-developed exam to test for knowledge the program deems essential and the use of rubrics for key assignments in designated courses.  These two types of measures are good choices for direct tools.  I was a bit confused by your pre-/post-test.  In this column you call it a 50-item exam and in the results column you mention a 34-item exam.  Is this the same measure or are there 2?  You may want to consider indirect measures as well as you further develop your plan—surveys, focus groups, interviews.  Thank you for including your instruments; it was helpful in understanding your assessment plan.

	Expectations
	Level 1-2, B.S.B. Marketing
	Not all expectations have been established yet, but the expectations for the exam are clear with higher expectations at the senior level than at the junior level, which is sensible.  I would not lump categories together with the rubrics as in “90% of the students will demonstrate superior or satisfactory analyses. . .”  What percentage do you want to see at the satisfactory level and what at the superior?  As you develop the rubrics and look at the initial data, you will need to set expectations for each measure.

	Results
	Level 2, B.S.B. Marketing


	The collected data appears to be providing useful information and it is good that you are refining your rubrics as you use them.  Testing out rubrics is the only way to determine if they will be simple to use and will provide the data that you need.  Have you shared the rubrics and your expectations with your students?  That can help with student motivation and even with them doing what you want them to do in the assignments because it helps to clarify things for students.  I thought your discussion of how many examples to give and how much to leave up to the students was interesting.  Have you thought about providing examples in the 3000-level courses and then testing their problem-solving skills at the 4000-level when they are near graduation?

	How Results Will be Used
	Level 2, B.S.B. Marketing


	It is clear that the faculty are meeting and discussing the data for use in the curriculum.  Good job!


* Levels should not be interpreted as grades or scores; they are stages of implementation based on patterns of characteristics described by North Central Association.  These levels are approximations based on the information provided in the summaries.  Please refer to the checklist for the Primary Traits listed for each level.





