Student Learning Assessment Program

Response to Summary Form

Undergraduate Programs 2010
Department:  School of Business, Marketing
	Category
	Level*
	Comments

	Learning Objectives
	Level 3, B.S.B. Marketing
	Objectives are clear, measurable, and programmatic.  This program has adopted three of the undergraduate learning goals:  think critically, speak effectively, and write effectively.

	How, Where, and When Assessed
	Level 2, B.S.B. Marketing


	As I have mentioned before, I like the combination of a faculty-developed exam to test for knowledge the program deems essential and the use of rubrics for key assignments in designated courses.  These two types of measures are good choices for direct tools.  And, the department is assuring that the measures are useful by refining rubrics as the tools are used to align better with objectives and goals.  As your plan matures and stabilizes you may want to consider indirect measures as well, such as an alumni survey.   You mentioned being unsure how to measure global citizenship, and you are not alone!  Some programs use case studies and student responses to such case studies to assess the ineffable (ethics and responsibility).  Other programs assess professionalism and ethics in internships or other captsone experiences that require students to put all they have learned together in an experience.  Team work is also part of the global citizenship goal as is diversity.  These skills may be assessed as part of a group project or presentation.  The other way to get at global citizeship is simply to ask the students themselves in a survey or focus group.

	Expectations
	Level 2, B.S.B. Marketing
	Expectations by level works well to demonstrate growth in learning rather than simple attainment of a particular level.  Some expectations have yet to be set, so I will look for those in your next report.  You may want to look at the rubrics you are using to set where you would like your students to be rather than looking at the first year of data.  

	Results
	Level 3, B.S.B. Marketing


	Parts Two and Three clearly show that the program is not only collecting and analyzing data but is using results for the improvement of student learning as evidenced in the curricular changes that have recently been made.  Well done!  

	How Results Will be Used
	Level 2-3, B.S.B. Marketing


	The program appears to be involving the majority of faculty in the assessment process, and you have established regular meetings to share and analyze data and to discuss curricular ramifications.  Feedback loop appears to be working well.


* Levels should not be interpreted as grades or scores; they are stages of implementation based on patterns of characteristics described by North Central Association.  These levels are approximations based on the information provided in the summaries.  Please refer to the checklist for the Primary Traits listed for each level.





