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PART ONE:

	What are the learning objectives?
	How, where, and when are they assessed? 
	What are the expectations?
	What are the results?
	Committee/ person responsible?  How are results shared?

	1. Graduates possess critical and creative thinking skills to solve problems, identify opportunities and make reliable decisions in routine and unfamiliar or unpredictable domestic and global environments using generally accepted concepts of business (financial, accounting, management, operations, marketing, and information systems).
	· Exit Interviews/focus groups during the Fall and Spring semesters

· Exit Surveys (collected AY 2007-2008)

· ETS Major Field Test in MBA during the Summer , Fall and Spring semesters

· Assessment in MBA 5680 during both the Fall and Spring semesters

· Assessment in MBA 5520  during the Spring semester

· Assessment in MBA 5000 during the Spring semester


	Feedback from exit interviews and focus groups continues to provide information about program satisfaction and how well we are meeting the needs of the students. 

It was decided to administer the exit survey every other year and the collect data from focus groups on the year that the exit survey was not being used.  Students who completed the focus groups this year were asked if they saw added value in also completing an exit survey.  The students felt that completing both was overly time consuming and was somewhat redundant.     

Thus the exit survey was last administered in summer 2007 and spring 2008. By administering the survey every other year we can still learn about the students’ satisfaction with the course content and program structure, the climate and culture of the program, and the students’ career plans.

Score results from the ETS Major Field Test in MBA is a direct measurement of student learning. Mean scores are provided for each student and group scores are compared to other institutions for total scores and assessment indicators established by ETS: Marketing, Management, Finance, Managerial Accounting, and Strategic Integration. A minimum expected program performance level of the 65th percentile was established based on semester scores from the previous two years.


	Direct measure results:

ETS Exam Total Mean Score Summer 2008: 249/300; 50th percentile compared nationally

ETS Exam Total Mean Score Fall 2008: 

259/300; 70th percentile compared nationally

ETS Exam Total Mean Score Spring 2009: 

256/300; 65th percentile compared nationally

ETS Assessment indicator marketing: mean percent correct, 59, 65, and 65; percentile, 55th, 85th and  85th  (for respective semesters) compared nationally

ETS Assessment indicator management: mean percent correct, 57, 64, and 58 ; percentile, 50th, 75th and 50th (for respective semesters) compared nationally

ETS Assessment indicator finance: mean percent correct, 45, 52, and 54; percentile, 50th, 75th and 85th (for respective semesters) compared nationally

ETS Assessment indicator managerial accounting: mean percent correct 48, 59,  and 54; percentile, 35th, 80th and 60th (for respective semesters) compared nationally

ETS Assessment indicator strategic integration: mean percent correct 51, 61, and 58; percentile, 40th, 80th and 70th (for respective semesters) compared nationally

Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your ability to use financial data to make business decisions? 5.6/7.0

Exit Survey: To what extent did the MBA program enhance your ability to use accounting information to make business decisions? 6.2/7.0

Exit Survey: To what extent did the MBA program enhance your ability to use marketing information to make business decisions? 5.0/7.0

Exit Survey: To what extent did the MBA program enhance your ability to use information about production and distribution of goods and services to make business decisions? 5.9/7.0

Assessment in MBA 5680:

Manager’s Hot Seat Case Papers: Alternatives and Recommendations. Fall, 7.05/8.0; Spring, 6.99/8.0 

Assessment in MBA 5520:

Organization and Content Scores for Presentations, Papers, and Discussions: Spring, 79/90

Assessment in MBA 5000:

Managerial Response Scores for Strategy Research Paper: Spring, 3.22/4 
	Responsible Parties: Coordinator of Graduate Business Studies and School of Business Graduate Committee. The Coordinator also serves as the Chair of the School of Business Graduate Committee.

The results from the ETS standardized test are shared with the School of Business Graduate Committee and other professor who teach in the program.
The faculty roundtable and the Graduate Committee will continue to serve as a method of sharing and discussing assessment results, soliciting feedback from the faculty, and encouraging interaction among the graduate faculty. 



	2. Graduates can incorporate into their business decisions an appreciation for social responsibility, legal and ethical requirements, and corporate governance.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the curriculum address business ethics? 5.3/7.0

Exit Survey: To what extent did the curriculum address social responsibility? 5.5/7.0

Assessment in MBA 5680:

Manager’s Hot Seat case on Ethics
Manager’s Hot Seat case on Handling Personal Disclosure

Exam 1 Essay on Justice  

Exam 1 Essay on Ethics 

Fall, 30.8/36; Spring 29.5/36
	Refer to Goal 1

	3. Graduates can use quantitative and qualitative tools to identify business problems and opportunities showing an appreciation for the interrelationships of finance, accounting, management, operations, marketing, and information systems.
	Refer to Goal 1
	Refer to Goal 1
	Direct measurement results:

ETS Assessment indicator strategic integration: mean percent correct 51, 61, and 58; percentile, 40th, 80th and 70th (for respective semesters) compared nationally

Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your ability to use quantitative tools to solve business problems? 6.3/7.0

Exit Survey: To what extent did the MBA program enhance your ability to use quantitative data to make business decisions? 6.1/7.0

Exit Survey: To what extent did the curriculum address the interrelationships of finance, accounting, management, operations, marketing, and information systems? 6.0/7.0

Assessment in MBA 5680:

Final Interview Element 4: Management knowledge/skills acquired in MBA program; Degree candidate demonstrates theory, practice, and the integration of both in application of managerial situations. Fall, 8.93/10; Spring, 9.67/10

Assessment in MBA 5520:

Research paper: Analysis Portion: Spring, 29.65/30

Assessment in MBA 5000:

Research/data Information Integration Scores for Strategy Research Paper: Spring, 3.00/4
	Refer to Goal 1

	4. Graduates can use information technologies to support the structure and processes of the organization.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your understanding of the impact of information systems on making business decisions? 5.4/7.0
	Refer to Goal 1

	5. Graduates can demonstrate effective leadership and collaboration skills for making decisions and accomplishing goals.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your ability to be an effective leader? 6.0/7.0

Exit Survey: To what extent did the MBA program enhance your ability to work in teams? 6.3/7.0

Assessment in MBA 5680:

Manager’s Hot Seat Group Presentation: In pairs or groups of three, students prepare and lead a one hour class discussion analyzing the week’s case.  This requires significant leadership within their group in the preparation phase, and to lead their class peers during the discussion.  Student groups are graded on their ability to effectively lead a class discussion, on dimensions such as introduction (ability to identify topic, involve and get attention of audience), organization of materials, delivery of content, and conclusion. 

Manager’s Hot Seat case on Project Management/Groups  

Manager’s Hot Seat case on Working in Teams  

Final Interview Element 5: Demonstrate knowledge of, experience in leading others/teams; Degree candidate demonstrates knowledge of their leadership style, managing power and leader-member exchange 

Fall, 67.9/76; Spring 66.8/76

 Assessment in MBA 5000:

Overall Average Score of  all six sections including, Development and Purpose,  Organization, Style, Research/data Information and Integration, Managerial Response,  and Mechanics for Strategy Research Paper: Spring, 3.22/4


	Refer to Goal 1

	6. Graduates have developed an appreciation of the impact of human behavior on the organization and can coordinate and manage to achieve the goals of the organization.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your ability to be an effective manager? 6.3/7.0

Exit Survey: To what extent did the MBA program enhance your ability to work in teams? 6.3/7.0

Assessment in MBA 5680:

Final Interview Element 2: Proven ability to perform; Degree to which the candidate provided examples of how they would perform/behave, or integrated past experiences into expressions of future performance based on what they learned in their MBA program

Final Interview Element 3: Evidence of adaptability; Degree of flexibility, decision-making approach and heuristic of determining different courses of action

Exam 1 Essay on Job Satisfaction and Pfeffer’s Effective Management Approaches  

Exam 2 Essays on Motivation, Power, and Decision-Making
Fall, 72.4/80; Spring 54.3/65
	Refer to Goal 1

	7. Graduates can demonstrate appropriate written and oral communication competencies that support and enhance managerial effectiveness.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the MBA program enhance your written communication skills? 6.1/7.0

Exit Survey: To what extent did the MBA program enhance your oral communication skills? 5.9/7.0

Assessment in MBA 5680:
Manager’s Hot Seat: Organization, Language Components (cumulative of 5 papers) 

Manager’s Hot Seat Group 
Presentation: Introduction, Delivery 

Final Interview Element 1: Demonstrated strong communication/interpersonal skills; Degree to which the candidate displayed confidence, responded to the question directly, and non-verbally communicated leadership potential 

Fall, 25.8/28; Spring, 25.9/28

Assessment in MBA 5520:

Introduction and Delivery in Discussion Leader

Delivery Component of Research Paper

Introduction and Delivery in Group Presentation

Spring, 52.5/60 

Assessment in MBA 5000:

Development and Purpose  Scores for Strategy Research Paper: Spring, 3.56/4

Organization Scores for Strategy Research Paper: Spring, 3.44/4

Style Scores for Strategy Research Paper: Spring, 3.11/4

Mechanics Scores for Strategy Research Paper: Spring, 3.00/4
	Refer to Goal 1

	8. Graduates can develop a strategic plan with consideration for the dynamic and sometimes unpredictable domestic and global business environments.
	Refer to Goal 1
	Refer to Goal 1
	Direct measurement results:

ETS Assessment indicator strategic integration: mean percent correct 51, 61, and 58; percentile, 40th, 80th and 70th (for respective semesters) compared nationally

Indirect measurement results:

Exit Survey: To what extent did the curriculum address global business perspectives? 5.5/7.0

Exit Survey: To what extent did the MBA program enhance your ability to develop a strategic plan? 5.9/7.0

Assessment in MBA 5000:

Research/data Information Integration Scores for Strategy Research Paper: Spring, 3.00/4
Managerial Response Scores for Strategy Research Paper: Spring, 3.22/4
	Refer to Goal 1

	9. Graduates have developed an appreciation for the need to continue their professional development throughout their careers.
	Refer to Goal 1
	Refer to Goal 1
	Indirect measurement results:

Exit Survey: To what extent did the curriculum address the need to continue professional development throughout your career? 6.2/7.0
	Refer to Goal 1


PART TWO

Describe what your program’s assessment accomplishments since your last report was submitted.  Discuss ways in which you have responded to the CASA Director’s comments on last year’s report or simply describe what assessment work was initiated, continued, or completed.

· We continued collecting assessment data from major assignments in MBA 5680, Mgt & Org Behavior.  Since similar data was also collected last year we wanted to continue with this effort so that we can start looking for patterns in the data.  By looking at data from academic year 2007-2008 we expected that the average scores should be at least an 85% in all categories of assessment data collected in MBA 5680.  We met this goal for 10 of the 12 scores given in the table for part one.  The two instances where the average was not at least an 85% occurred in the Spring 2009 for learning objectives 2 and 6.  We will continue to track the data over time to identify possible trends.  Below is a description of the assignments that were used. The results are shown in the table above.   
· Manager’s Hot Seat weekly case papers.  Students are shown a 10 minute video clip observing a manager interacting with their staff regarding specific business situations.  They write individual papers that a) identify the managerial problem and managerial issues involved in the situation, b) generate alternative courses of action, c) make a recommendation with explanation of why their approach would be most effective in this situation.   
· Manager’s Hot Seat presentations.  Each student is required to lead the discussion of the issues in each week’s case once during the term, usually in teams of two or three. 
· Exam Essays.  There are two written exams with substantial essay components and a final integrative case essay.  In assessing learning objectives, individual exam essay questions related to the learning objectives have been isolated for comparative purposes, and for the final case paper, components related to specific learning objectives have been identified and utilized.

· Final Exam Interview.  Students are asked four questions related to managerial behavior and/or situational examples.  They are assessed on the basis of five components from the Graduate Management Council’s recommendation of characteristics desired in MBA graduates (2004).  These five components have been isolated for assessment purposes. 
· During the Spring 2009 semester assessment data was collected in MBA 5520, Strategic Human Resource Management for the first time We again expected that the average scores should be at least an 85% in all categories and it was for all three scores given in the table for part one.  We will continue to track the data over time to identify possible trends. Below is a description of the assignments that were used. The results are shown in the table above.   
· Article Discussion Leader Evaluation in the categories of Introduction, Organization and Content, Delivery, and Conclusion.  In teams of two or three students lead a discussion of assigned articles lasting about 60 minutes each.   
· Research Paper Evaluation in the categories of Organization and Content (Abstract, Introduction, Literature Review, Methodology, Results, and Discussion), Analysis, and Delivery. In teams of three students conducted an entire research study.   
· Research Presentation Evaluation in the categories of Introduction, Organization and Content, Delivery, and Conclusion.  In teams of three students presented the research results in 20 minute presentations.   
· In addition we collected assessment data in MBA 5000, Strategic Management for the first time during the Spring 2009 semester (the second semester that the course was ever offered).  In teams of three students were required to write a Research Paper on one of nine topics to make strategic recommendations and plans.  The research papers were analyzed using the School of Business Writing Rubric given below.  Since this was one of the first times that the rubric was ever used and it was the first time used at the MBA level we had no expectation of the results achieved.  
SCHOOL OF BUSINESS WRITING RUBRIC
	
	Superior
	Satisfactory
	Marginal
	Unacceptable

	Development and purpose
	· Clearly communicates purpose.

· Clearly identifies and fully developed all ideas/themes.

· Establishes and maintains clear focus.
	· Mostly communicates purpose.

· Identifies and develops main ideas/themes, but may lack clarity or depth.

· Establishes focus but not fully maintained.
	· Vaguely communicates purpose.

· Does not identify or develop some main ideas/themes.

· Focus is vague and not fully maintained.
	· Mostly fails to communicate purpose.

· Does not identify or develop most ideas/themes.

· Mostly fails to establish and maintain focus.

	Organization
	· Clearly and consistently organizes ideas.

· Effectively structures and orders paragraphs.

· Links ideas with smooth and effective transitions.
	· Consistently organizes ideas, but structure may be formulaic or unsophisticated.

· For the most par effectively structures and orders paragraphs.

· For the most part, effectively links ideas but transitions may be unclear or ineffective
	· Frequently does not organize ideas; structure is formulaic or unsophisticated.

· Often does not structure or order paragraphs.

· Links some ideas, but transitions are missing or unclear.
	· Does not organize ideas.

· For the most part, does not structure or order paragraphs.

· Does not link ideas.

	Style
	· Uses sophisticated and varied sentence structure.

· Uses vocabulary and style that are appropriate to the audience.
	· Uses effective and varied sentence structure.

· Uses vocabulary and style that are mostly appropriate to the audience; some words may be used incorrectly
	· Uses little variety in sentence structure; some syntax errors may be present.

· Uses vocabulary or style that are frequently inappropriate to the audience; words are often used incorrectly
	· Uses no variety in sentence structure; syntax errors frequently present.

· Uses vocabulary or style that are inappropriate to the audience; words are consistently used incorrectly.

	Research/data Information Integration
	· Uses credible sources.

· Integrates source material and data seamlessly into body of text.

· Appropriately cites and documents references and sources.
	· Mostly uses credible sources.

· Integrates most source material and data into body of text.

· Mostly cites and documents references and sources.
	· Uses some credible sources used

· Includes but does not integrate source material and data into body of text. 

· Occasionally cites and documents references and sources.
	· Does not use credible sources.

· Does not use source material or data. 

· Fails to cite and document references and sources.

	Managerial Response


	· Identifies and describes appropriate business concepts.

· Demonstrate creative and innovative thought.

· Uses appropriate balance of outside sources and independent thought.

· Reaches clear conclusions supported with sound reasoning.
	· Mostly identifies and describes appropriate business concepts.

· Provides some creative or innovative thought.

· Achieves general balance of outside sources and independent thought.

· Reaches and supports conclusions but some detail and/or reasoning not clear.
	· Identifies or describes some appropriate business concepts

· Mainly lacks creative or innovative thought.

· Either outside sources or independent thought clearly outweighs the other.

· Reaches some vague conclusions that are not clearly supported.
	· Fails to identify or describe appropriate business concepts.

· Fails to demonstrate creative and innovative thought.

· Relies exclusively on either outside sources or independent thought.

· Fails to reach or support conclusions.

	Mechanics
	· Makes virtually no grammar, punctuation, or spelling errors.
	· Makes few grammar, punctuation, or spelling errors; these are not distracting to the reader.
	· Makes occasional grammar, punctuation, or spelling errors; these may be distracting to the reader.
	· Makes frequent grammar, punctuation, or spelling errors; these are distracting to the reader.


· The ETS results are erratic again this year.  The Summer results were consistently below the results from the Fall semester and the Spring semester which were very similar to each other.  The expected program performance level of the 65th percentile was established based on semester scores for the previous two years.   These expectations were consistently met for the Fall and Spring semester but not for the Summer semester.  We will continue to track the ETS performance data over time to see if this trend continues.  We cannot institute any kind of incentive to encourage students to do their best so the results may not represent the true abilities of our students.  At least almost all of the schools administering the ETS exam are in a similar situation so the result are most likely comparable if not representative.  In addition to these test results, I was expecting the professor who teaches the capstone course to use a rubric which was developed to analyze the student research papers; however, this did not happen. I am also waiting for the final results of the rankings from the on-line simulation competition.  There may not be assessment data collected in the capstone MBA 5900 class in the near future if things continue as they have in the past couple of year.  
· The exit survey was not administered this year.  The results that are reported were from the Summer 2007 and Spring 2008 semesters.  I will be administering the exit survey during the Summer 2009 in mid-July.  For this report I am restating the results from exit surveys administered during the 2007-2008 academic year.  The overall satisfaction was 6.1/7.0. While this meets our acceptable level of satisfaction, I believe that there are a couple of unacceptable levels that we will need to address. I will discuss the results with the Graduate Committee in the fall. Of those who responded to the exit survey, 5 had secured employment prior to graduation, 5 were at the interview stage, 5 were continuing to work with their current employer, and 1 was continuing with his/her education. This year was an interesting mix of students—they either had significant work experience or almost none. Of those who responded, 7 had less than 1 year of work experience, 2 had less than 2 years of work experience; and 8 had 6 or more years of work experience. While we know that it is difficult to manage one program to meet the needs of two distinct audiences, having such a wide gap between the groups had some impact on the negative responses that were given when asked to rate the characteristics of fellow students related to amount of prior work experience (5.0/7.0), quality of work experience (5.02/7.0), ability to work in teams (5.83/7.0), level of camaraderie (5.9/7.0). This year students were particularly dissatisfied with the assistance they received in their job search, but again, when looking at the young age of the students and their lack of work experience, I can see where they would expect more assistance.

· We finished developing the foundation business modules during the Spring semester.  The faculty who teach the required core courses in the MBA program proposed 6 hour modules for each foundation course. The final proposals were approved by the Graduate Committee this past Fall and Spring. We are still working out the details for implementing the module sometime during the next academic year.
· During the exit interviews that were conducted at the conclusion of the spring semester, I learned a great deal about the program about the program and how it is or is not meeting the students’ expectations. This was particularly helpful since this was my first year as MBA coordinator. In particular, students were asked if they would recommend the program to a friend or co-worker. Overwhelmingly, students continue to respond positively with comments such as: I thought the professors so far have been amazing. Very helpful and resourceful. Teachers were always prepared, demanding, and challenged us all the time (good!) I would have to say that the faculty was the solid point of the program. Very knowledgeable and helpful. Small classes, individual support, good teachers.  It has greatly enhanced my ability to be an effective manager and leader. It has given me more confidence. It really helped give me practice for presentations and how to do research. I gained a lot of comfort in dealing and working with groups that really helped me with my internship this summer. Scheduling communication was excellent.  It was on the web, sent in e-mails when there was a change and suggestions given in faculty interactions.  I know of no better means than is currently being used.
PART THREE
Summarize changes and improvements in curriculum, instruction, and learning that have resulted from the implementation of your assessment program.  How have you used the data?  What have you learned?  In light of what you have learned through your assessment efforts this year and in past years, what are your plans for the future?  
Program Revisions

The 2007-2008 academic year was spent revising the MBA core requirements and creating curriculum tracks that students can choose from which will better prepare them for their career choices. The changes were approved by the CGS at the conclusion of the spring of 2008 and went into place in Fall 2008. Below is a summary of the new curriculum with the rationale for the changes:

The MBA program now allows students to choose either a research emphasis or an applied management emphasis.   We also continued offering the Accounting Concentration as before. 

The research emphasis will require that students take the required core courses along with nine hours of research methods courses and projects combined. The focus of the research option is to prepare students for Ph.D. programs in business. As is widely known among Business Schools, the production of new doctorates in business has declined significantly in recent years.  Including a research option in the MBA program may assist in meeting the market demand for Ph.D.’s in business.  Since the MBA program at Eastern has averaged about two graduates each year who go on to complete a Ph.D. in business we responded by creating a unique MBA program designed to facilitate the transition from masters level and to doctoral level study in business.  These students wanted and required more exposure to research methodology and statistical methods of data analysis.. We now have taught Business Research Methods for the first time in a decade.  We have student who will soon be taking the new Business Research Proposal, and Business Research Project courses required core for the Research concentration. These courses will give the student a solid research background and would give the student an opportunity to work with a faculty mentor on a research project. The faculty mentor will also provide the student with information about Ph.D. programs and assist the student in progressing through the application process to Ph.D. programs.  For the Research Option, students will be completing a research project as their capstone experience.
As part of the revision of the MBA curriculum that started in Fall 2008, we are also replaced the old Administrative Policy with a new Management Simulation course. The feedback on this new course in the exit interviews was very positive. The MBA 5900, Management Simulation course serves as a true capstone simulation experience for the Applied Management Option.   The assessment data from the ETS Major Field Test in Strategic Integration showed an improvement from the Summer 2008 where none of the students could have taken the new MBA 5000, Strategic Management class, to the Spring where approximately half of the students had previously taken this class.  In this class, students receive an overall view of the functional operations of the firm, which gives them a framework for what they will be learning in the MBA program.  We will track the ETS assessment data for Strategic Integration to see if our expectation of improved performance continues to hold true. 
Revised Program Options

	MBA w/ Research Option (new MBA concentration as explained above)
MBA 5000 Strategic Management (3 hours) 

MBA 5500 Quantitative Modeling (3 hours)

MBA 5510 Business Research Methods (3 hours)

MBA 5515 Business Research Proposal (3 hours) 
MBA 5550 Marketing Management (3 hours)

MBA 5605 Managerial Accounting Control (3 hours)

MBA 5640 Financial Management (3 hours)

MBA 5660 Operations Management (3 hours)

MBA 5670 Information Systems (3 hours)

MBA 5680 Organizational Behavior (3 hours)

MBA 5905 Business Research Project (3 hours)

TOTAL 33 Hours


	MBA w/ Applied Management Option (revised from the previous MBA w/ General Management Option as explained above)
MBA 5000 Strategic Management (3 hours) 

MBA 5500 Quantitative Modeling (3 hours)

MBA 5550 Marketing Management (3 hours)

MBA 5605 Managerial Accounting Control (3 hours)

MBA 5640 Financial Management (3 hours)

MBA 5660 Operations Management (3 hours)

MBA 5670 Information Systems (3 hours)

MBA 5680 Organizational Behavior (3 hours)

MBA 5900 Management Simulation (3 hours) 

Electives (6 hours)

TOTAL 33 Hours



	MBA w/ Accountancy Concentration (unchanged during the past year)
MBA 5500, Quantitative Modeling (3 hours)

MBA 5550, Marketing Management (3 hours)

MBA 5640, Financial Management (3 hours)

MBA 5660, Operations Management (3 hours)

MBA 5670, Information Systems (3 hours)

MBA 5680, Organizational Behavior (3 hours)

ACC 5200, Financial Accounting Standards (3 hours)

ACC 5400, Advanced Auditing & Assurance Services (3 hours)

ACC 5450, Legal & Reg. Env. of Acc. Prof. (4 hours)

MBA 5900 Management Simulation (3 hours)

Accounting Electives (3 hours)

Total: 34 Semester Hours



Phase I Prerequisite Modules
The other major change in the program is that the modules have all been developed and approved.  Discussion will soon be underway on working out the implementation details of offering these modules in the near future.  Textbook arrangements for the modules and paying the module instructor are difficult details that are still being discussed.

Assessment Plans for Next Year
So that the professors who teach in the MBA program are more involved in the assessment efforts it was decided to collect more assessment data within the MBA classes instead of relying almost entirely of data collected by the MBA Coordinator  (Exit Interviews/Focus Groups; Exit Surveys and ETS test results).  These efforts will continue as the MBA Coordinator plans to include MBA 5500, Quantitative Modeling and MBA 5900, Management Simulation in the mix of classes collecting assessment data next year.  In addition, data will only be collected with exit interviews and exit surveys every other year, meaning that more of the assessment effort is being done by the professors teaching in the program.  The Graduate Committee has explored ways for using MBA 5000, Strategic Management, a course which is required to be taken early in the program for collecting data on strategic integration near the beginning of the program and using the capstone course,  MBA 5900, Management Simulation, for collecting data on strategic integration near the end of the program.  These two courses could provide something similar to a pre-test/post-test design to check for improvement in strategic integration skills throughout the program. 
Please complete a separate worksheet for each academic program (major, minor) at each level (undergraduate, graduate) in your department.  Worksheets are due to CASA this year by June 15, 2009.  Worksheets should be sent electronically to � HYPERLINK "mailto:kjsanders@eiu.edu" ��kjsanders@eiu.edu� and should also be submitted to your college dean.  For information about assessment or help with your assessment plans, visit the Assessment webpage at � HYPERLINK "http://www.eiu.edu/~assess/" ��http://www.eiu.edu/~assess/� or contact Karla Sanders in CASA at 581-6056.
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