CMN 2920: Introduction to Public Relations
Spring 2014
Instructor: Dr. Molly Niesen
Teaching assistant: 
Time: 2-3:15 Tu&Th
Room: Coleman Hall 1255
Office/ Office Hours:  Tuesdays and Thursdays 9-9:30  & 12-15-2, or by appointment
E-mail: mcniesen@eiu.edu (see email policy below)

Readings
Textbook: Heath, R. L. & Coombs, W. T. Today’s public relations: An introduction.  Thousand Oaks, CA: Sage.

Other articles and chapters will be posted to our course website.  See schedule for details. Schedule will be updated as we progressed. Readings pertaining to current events will likely be assigned. 

Course Description
This course surveys the history, growth, and practice of the PR while addressing the major issues PR practitioners face today.  The first half of the course will provide an overview of the history of the field, and the second half will explore contemporary public relations.  

The course is designed to provide you with a broad background in the field of public relations field.  The course is not designed to teach you specific hands-on skills for the field of PR, but you will learn a solid theoretical, historical, and practical foundation of PR to use to in more advanced writing intensive classes and in a career in PR.  This course does not involve significant writing, but it does involve a substantial amount of reading.  PR companies, above all, want to hire practitioners who understand the world around them, are broadly educated as creative and critical thinkers, and can apply this knowledge for real world solutions.  Thus, this class prepares students by building knowledge in order to understand the broader dynamics of the PR field. 

This is a large lecture course and there will be three tests.  The tests will combine multiple choice, essay, and short answer.  Keeping up with the readings and lectures will be key to success in this class.  Put simply: if you come to class and do the readings you will have success in this class.  



Course Objectives
· Distinguish what public relations is and what it is not (this may be harder than you think!)
· Identify the historical development of public relations (it is truly a fascinating history) 
· More specifically, know when, why, and how public relations began
· More broadly, understand how the history of PR is closely tied with a larger political economic history
· Recognize public relations practice in the world around you
· Critique the public relations practice (PR is, and always has been, a controversial industry)
· Understand how PR intersects with the news media and journalistic practices
· Appreciate the ethical /political implications of public relations 

Attendance
After the first week, a sign in sheet will be passed around for attendance.  You can miss three classes without penalty.  Beyond those three classes, 10 points will be deducted from each class that missed. If you miss class, you are responsible for getting notes and assignments from another student.  Excused absences are allowed for emergencies, as verified by a doctor’s note or a university dean.

You will be considered late if you come into class more than five minutes after class has started (the clock in the classroom with be used as the official class time).  You will be given two “free” late arrivals and for every time you are late after that you will lose 5 points (1%) off your final grade.  Please do not make me enforce this.  Show up on time.

Make up policy
Make-ups for tests will only be allowed in the case of a documented medical or other emergency.  Documentation must come from a university Dean or a physician.  Notes indicating a doctor appointment on the day or the exam do not count.  You must have an explanation of the excuse in writing.

Plagiarism and Cheating
Although this class does not include significant writing assignments, the rules of academic integrity still apply. For information on Eastern’s policy on plagiarism and academic dishonesty, please see http://catalog.eiu.edu/content.php?catoid=14&navoid=307#acad_inte 

You are responsible for knowing the university policy on what constitutes academic dishonesty.  

If you turn in something without giving credit to others whose ideas or words you used, you will definitely receive a 0 for the assignment; additional consequences can include failure of the course and even expulsion from the university.  

If you collaborate with someone else on an assignment and turn in substantially similar work, you are both guilty of plagiarism.  

If you turn in something written by someone else, expect to fail the course and be reported to the Dean of Students.  Do your own work.  Give credit where credit is due.

Email policy
Email the teaching assistant before you email the professor. Emails from students will not receive a reply if they do not include the name of the class as well as a greeting, with the instructor’s name, and a closing, with your own name. I will not answer emails asking questions covered in class or requests that are clearly stated in the syllabus. Please give a 48-hour response time for email, and do not expect a prompt reply to an email sent over a weekend or holiday.  Do not send emails about grades; please talk to me in person. If you do not receive a reply by email, talk to me in person during office hours.

Disabilities
If you have a documented disability and wish to discuss academic accommodations, please contact the Office of Disability Services at 581-6583.  The instructor will accommodate your needs for class assignments and tests.

Note-taking
Notes should be taken by hand, not on a computer.  Thus, there is no need for you to have your computers open during lectures. If you absolutely need to take notes on your computer, you must sit in the first two rows and only open word processing documents.  Any student on facebook, email, etc. will be asked to leave this will count as an unexcused absence.  Lecture notes will not be available prior to class.

Texting: Please do not text message in class.  It is a pet peeve.  If I see you text messaging I will ask you to leave the class and this will count as an unexcused absence.   






Tests
Test questions will be based on readings, lectures, and visual material shown in class.  Lectures will compliment but not always duplicate the readings.  Three tests will be given throughout the semester.  No study guide will be provided.  It is imperative that you come to class to take notes.  Students who come to every class do better on exams. 

Grading
This class will be based on a system of 400 points.
· Exam 1				100 points
· Exam 2				100 points
· Final exam 				100 points
· EC Abstracts 				   30 points*

*additional EC opportunities might be available without prior notice in class. If you miss class, you miss the opportunity, no exceptions whatsoever. 

Extra Credit Opportunities
There will be extra credit opportunities, which will require you to analyze the readings in a written assignment.  You may turn in up to two extra assignments.  You will write a 2-page essay (double spaced, 12 point font, no margin and font tricks) analyzing one assigned reading NOT including the textbook (although you should supplement your work with other readings and lectures).  You will be required to 1) summarize the reading (what is the main goal and argument); 2) critique the readings (what is it lacking? How could it be better); and 3) explain how it related to broader issues discussed in lectures and other readings (the historical, political, or professional significance for the field/subject of public relations).  You can earn up to 30 points in extra credit (15 for each assignment).  This means that you can boost your grade by 1 grade level!  Extra credit assignments should be turned in within 1 week after the assigned reading.  Late extra credit papers will not be accepted.  More details will be announced in class. 

The course reading and lecture schedule is posted on D2L.
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