Electronic Media Relations
Communication (CMN) 3500 Sec. 002
Fall 2012
Tuesday/Thursday: 12-1:40 pm
Room: Coleman Hall: 1781
Credits: 3


Instructor: Assistant Professor, David Gracon Ph.D.
Office Hours: Wednesday 9-12 pm and Thursday 10-12 pm (or by appointment)
Office Location: 1814 Coleman Hall
Email: dgracon@eiu.edu
Personal Cell: 541-914-7113
______________________________________________________________________

Course Description

This workshop-based course is an introduction to cross-platform media arts production within the context of public relations (branding, narrative and promotion).  The course integrates writing, basic research, visual design skills, podcasting, digital photography, photo slideshows and video production in an online multimedia context (Wordpress blog). The multimedia blog you create can take a variety of forms, but it should be a topic that you’re really passionate about as the topic will be sustained throughout the entire semester.  This project can be activist in nature where you focus on a particular social cause or a campaign related to social justice.  Or your blog can meet the media needs of a local non-profit organization (or student organization, the restoration of Roger’s theater, local animal shelter or deal with issues of digital justice, a specific social problem etc.).  It could serve as a promotional forum for a local business, roller derby team, film festival, film, local band, record label, music festival, RSO, EIU sports team etc.  It is also possible to create a hypothetical organization that addresses a particular issue or cause that currently doesn’t exist in the area (future employers will be really impressed by this!).  Underlying any topic should be a critical question that drives the project.  The subject matter is up to you, however, you must be able to gain access to the participants and the project should have some sort of visual appeal.  This multi-media project will also serve as a reflective commentary on your creative process, as well as a space to conduct some foundational research on your topic.  Ideally, the projects you create for this course will be utilized by the organization or group you’re supporting, thus you’ll gain some valuable professional experience, technical and networking skills.  This course will yield an impressive portfolio of applied experience with an actual organization.  Note: No previous media production skills are required for this course.

Course Objectives

· To integrate traditional research, multi-media and cross platform production skills with foundational public relations concepts.
· Develop and apply the knowledge and basic language of photography, audio and digital video aesthetics.
· Learn the essentials of field production, project conceptualization, camera composition, sound, lighting, and non-linear editing.   
· To understand and implement basic layout and design skills.
· Actively learn to critique and evaluate peer projects.
· To learn how to conduct a documentary field interview.
· Develop proficiency with Adobe Premiere CS6 non-linear editing.
· To network, gain access and gain communication skills with a variety of stakeholders.  
· Develop insight into theoretical questions facing contemporary producers of visual culture and to articulate your own ideas with clarity, rigor, and imagination.

Course Readings

All the reading materials for this course will be posted on Web CT.

Multi Media Assignments: (to be posted to your blog)

Self-Introduction/Video Blog Post:  Utilizing a very basic video capturing technology such as a computer-based camera, Smartphone, digital still camera (with video), create an “in-camera” (meaning, no traditional video editing will occur, it has to be done live) where you introduce yourself and the direction of your multi-media project.  This video should be 1-2 minutes in length, and it will be posted to your blog.   

Digital Photography: Utilizing your own digital still camera (or one borrowed from a friend), you will capture 50 digital images in relation to your overall project topic (a shot checklist will be provided).  Your FIVE strongest images will be posted to your blog, where you’ll address the following: A. Type of shot. B. Description of why the shot is effective (for example, focus on the angle, z-axis, use of color, depth of field, uniqueness of the image etc.).  C. Write a short caption describing the content of the image in relation to your overall brand.  You will photograph subjects such as experts, stakeholders, as well as visual actions and locations related to your topic.  The intention is to capture the daily life experiences of your research subject or subjects.

Photo Slideshow: Using your strongest images from the previous photography assignment (though, you might need to take some new, additional images), you will create a 1-1.5-minute photo slideshow utilizing basic transitions and editing techniques.  You will combine the images with text and music to create a short video.  You will then post a blog entry discussing the process and effectiveness of the finished slideshow.   This project will be edited utilizing Adobe Premiere CS6.       

Video PSA/Commercial: Utilizing a video recorder, you will conceptualize, storyboard and construct a 30-second PSA/Commercial in relation to your topic. Post the project to your blog.  This project will be edited utilizing Adobe Premiere CS6.   

Conceptualize/Demonstrate an APP: Create a short video (1-minute or less) documenting and demonstrating an APP in relation to your project.  Think of this as a “show and tell” of how the APP will function (by creating storyboards etc.) and what it will accomplish in terms of communication.  You can illustrate the APP in terms of a storyboard and discuss the aims of the APP.    

Mini Documentary Short: Create a 2-3 minute “Mini-Doc” video that addresses your cross-platform topic.  Using the interview questions created previously in the blog post, you’ll record the interaction between yourself and your interview subject (or subjects).   At least one subject must have some expertise in terms of your topic.  You will also gather visual “b-roll” footage to accompany the interview footage.  This project will be edited utilizing Adobe Premiere CS6.   If you want to interview more than one subject, you may.  

Final Summarizing Video: Create a 3-minute video where you describe and discuss the overall creative process of making this project.  It will also address the strengths and weaknesses of the project.  This video will be posted to your blog.

Writing Assignments: Text Based blog Postings

Various Blog Posts (Five Total): 

Post 1: Overview/Proposal of the cross-platform project (300 words).
Post 2: Create a post with FIVE links to other related on-line sources (YouTube, blogs and other online sources etc), along with a short summary/abstract for each link/source (100 words each).  These links must have a strong connection to your overall project. 
Post 3: Summary/abstract of THREE Journalistic sources (2 Mainstream and 1 Alternative source). (200 words each).
Post 4: Summary/abstract of TWO academic journal sources (250 words each). Summary/Abstract of ONE book source (300 words).
Post 5: List of 10-15 interview questions for the mini-doc.  Summary of how the interview questions address the theme of the overall multi-media project (200 words). 

Note: More information will be provided for each assignment as the semester progresses.  All writing assignments must be completely free of grammar and spelling errors.  Also, you will hand in printed hard copies of all the blog posts (This is easier in terms of grading).

Participation/Attendance: Attendance is absolutely vital for success in this course due to the hands on nature of multi-media production.  You are allowed a maximum of ONE absence and you’re expected to be on time.  If you are (over 10 minutes late that counts as an absence, and for every two times you are late by less than 10 minutes will equal an absence).  FIVE absences or more equals an AUTOMATIC F in the course.  In-class assignments and discussions will ultimately impact your success in the course.  Everybody benefits from class participation, thus everybody should get actively involved. This requires full presence in class; that is to say no text messaging, no iPod use, and no Internet browsing or other unrelated activities. Open/on laptops are not allowed during lecture time unless the student is sitting in one of the two first rows, and using the laptop exclusively for note taking.

Grade Breakdown

Attendance/Participation: 5%
Video Introduction Post: 5%
Photography Assignment: 5%
Video PSA/Commercial: 15%
Photo Slideshow: 15%
Conceptualize/Demonstrate an APP Video: 5%
Mini-Documentary Short: 20%
Various Short Blog Posts (Five Total: 5% each): 25%
Final Summarizing Video: 5%

Grading Criteria
A —The work is outstanding and there are no technical problems (excellent camera, audio, lighting, and editing).  Overall feel is “above and beyond.” The project is very professional in appearance and execution.  Project is very compelling and unique.    
B — The work is above average in appearance and execution, but has a few technical issues that take away from the overall project such as a glitch in the editing, a shot or two that doesn’t work etc.  Project is compelling and unique, but not quite perfect.  
C — The work is average. Numerous technical issues take away from the overall project.  Lacks coherence, clear structure and focus. Choppy editing, poor camerawork and poor audio etc.    
D — The work is below average.  Many technical problems indicate the student invested little time and effort.   
F — No project is handed in, and/or the project has glaring technical problems. Project guidelines are not followed.   

Grading Policies: In the beginning, it is assumed you will make mistakes. Making mistakes is beneficial to your development as a media maker and you’ll grow with each successive project.  However, it is expected that you will utilize my feedback and not repeat the errors that I note in each assignment in any future assignments.  Also, there is no curve or extra credit offered in this course. Late work is strongly discouraged!  You’ll drop one letter grade for every day an assignment is late.  Any assignment more than ONE week late is an automatic F.  Incomplete grades are strongly discouraged.

Words of Wisdom: Remember, media production is VERY time consuming and technical problems are almost inevitable.  Things will go wrong. Never wait until the last minute, and ALWAYS PLAN AHEAD. 

Hardware/Software to be utilized in Class

Digital Still Camera
Flip Camera
Lavaliere Microphone
WordPress Blog
Adobe Premiere CS6
Garageband (possibly)
Apple MacBook Pro Computers

Supplies to Purchase:

1. External hard-drive: Obtaining an external hard-drive is REQUIRED for success in this course.  Many students will be utilizing these computers and hard-drive space is very limited. I recommend any Lacie “firewire” drive.  However, if you find a cheaper drive, that is fine.  However, if you plan on making videos in the future, I would go with “firewire” over “USB.”  USB drives are much slower in terms of video.  You must have your drive by the third week of class.  Let me know if you have any questions regarding the external hard-drive.  “B and H” (located in NYC) is good place to find and order external drives on-line.  Or consider the iomega 500GB hard-drive $73.99 http://www.newegg.com/Product/Product.aspx?Item=N82E16822186293

2. Headphones/Ear Buds (iPod buds will work).
               
Using Your Own Gear: If you have your own equipment such as a digital video camera (mini-DV, digital 8, HD, Smartphone etc.) or your own editing equipment (iMovie, etc.), you can use it in this class.  However, I would strongly urge you to gain expertise in Adobe Premiere, as it is a very marketable skill.  

Course Calendar (subject to change)

Week 1.  Introduction to the course.  What is “cross-platform” or New Media?  How does one conceptualize a multi-media project?  

T: 8/21 — Introduction to the Course/Syllabus.
TH: 8/23 — New media lecture and workshop on project conceptualization.  Look at student examples from last year.     

Week 2. How to create a blog?  How to compose still images?  What are the technical functions of a still digital Camera?  

T: 8/28 — Tutorial on creating a Wordpress blog.  Lecture/Camera Composition/Basic Photography skills.  READING DUE: TBA.  Workshop on what makes a strong image.  

TH: 8/30 — Demo/Lecture cont.  In-Class Photographic Shooting Assignment.  Bring your digital cameras to class along with a USB cable.  Critique of images.

DUE: Blog Post #1

Week 3.  Overview of Basic Public Relations Concepts/Social Justice etc.  

T: 9/4 — Screen and critique Self Introduction videos.  TBA.

DUE:  Self-Introduction/Project Topic Video Blog.

TH: 9/6 —  In-class critique of images.

DUE: Digital Still images and related blog post.  

Week 4. What are some basic video editing techniques?  How to use Adobe Premiere.

T: 9/11 — Lecture on basic video editing.  READING DUE: TBA 
TH: 9/13 —Workshop: Adobe Premiere.

DUE: Blog Post #2.

Week 5. Adobe Premiere Cont.  In-class editing/production of the Video Slideshow.

T: 9/18 — Workshop: Adobe Premiere. In-class editing/production of the photo slideshow.  
TH: 9/20 — Workshop: Adobe Premiere cont.  In-class editing/production of the photo slideshow. 

DUE: Photo Slideshow with Audio.  In-class critique and screening.

Week 6.  How to shoot video.  Constructing a Video PSA/Commercial.  

T: 9/25 — Basic video techniques.  In-class video shooting project. In-class Video PSA/Commercial preproduction.   READING DUE: TBA.
TH: 9/27 — Preproduction/Production cont. 

DUE: Blog Post #3

Week 7.  Video cont.

T: 10/2 — Lecture/demo on shooting video.  READING DUE: TBA
TH: 10/4 — Screen new PSA commercials.

DUE: Video PSA/Commercial.

Week 8. How to pitch your mini-doc. project?

T: 10/9 — Due: Pitch and Presentation for the final Mini-doc. project.  
TH: 10/11 — In-class blogging and research.  

Week 9. Making Apps.  

T: 10/16 — DUE: Blog Post #4 (In-class assignment).
TH: 10/18 — DUE: Video/Demo for APP.

Week 10. How to conduct a professional field interview?

T: 10/23 — Lecture on field interviewing. READING DUE: “Interviewing.”
TH: 10/25 — In-class Field Interviewing assignment.

Week 11.  Basic Graphic Design and Typography.  

T: 10/30 — DUE: Blog Post #5 (In-class assignment) 
TH: 11/1 — Basic lecture on graphic design and typography.

Week 12.  Screenings or Workshop TBA

T: 11/6 — TBA
TH: 11/8 — TBA

Week 13. How do documentaries create meaning?  How to tell a compelling story?  What are some ethical concerns of documentary video?

T: 11/13 — Lecture on documentary video production, storytelling and ethics.  Screening: TBA.
TH: 11/15 — Screening: TBA.

Week 14.  Eat and gather with friends and family.

T: 11/20 — Thanksgiving.  No Class.  
TH: 11/22 — Thanksgiving.  No Class. 

Week 15.  Editing the mini-doc.

T: 11/27 — In-class editing/work on the mini-doc. or Screening TBA.
TH: 11/29 — In-class editing/work on the mini-doc.

Week 16. Screening of the mini-doc project.

T: 12/4 — DUE: Final Mini-Doc Project, posted to your blog.  Screening/Project Critique.
TH: 12/6 — DUE: Final Mini-Doc Project, posted to your blog.  Screening/Project Critique.

Exam Week

MON: 12/10 — Due Final Summarizing Video (posted to your blog): 12:30-2:30.  Meet in the regular classroom.  Reflective discussion regarding the overall multi-media project.

Special Services:  Students with special needs, as identified by the Office of Disability Services, should coordinate any special assistance with the instructor during the first week of class.

Student Conduct:  Academic honesty and integrity is paramount to university success and a foundation for student instructor/relationships.  According to the University’s Student Conduct Code “Eastern students observe the highest principles of academic integrity and support a campus environment conducive to scholarship.”

Violations of this standard include:

A. Conduct in subversion of academic standards, such as cheating on examinations, plagiarism, collusion, misrepresentation or falsification of data.
B. Theft or the unauthorized possession of examinations; alteration, theft, or destruction of the academic work of others, or academic records, library materials, laboratory materials, or other University equipment, or property related to instructional matters or research.
C. Submitting work previously presented in another course unless specifically permitted by the instructor.
D. Conduct which disrupts the academic environment; disruption in classes, faculty offices, academic buildings, or computer facilities.
E. Complicity with others in violation of these standards.

According to the University, Plagiarism is “the use, without adequate attribution, of another person’s words or thoughts as if they were ones’ own.”

Student Standards 

All faculty in the Department of Communication Studies are expected to uphold the standards of good scholarship and we expect our students to do the same.  Students earning a degree in Communication Studies will develop superior reasoning/critical thinking, argumentation, writing and presentational skills while also building comprehensive knowledge of their content area.  Students in Communication Studies classes will be expected to read all assigned materials, write extensively, complete their own work, and engage in respectful interactions in the classroom.  We, as a faculty, agree to hold our students to these standards.  

Student Notifications - The Department maintains a Twitter account to post up to date messages regarding faculty absences and other time critical time sensitive announcements.  You can follow @eiuCMNstudies to get the latest information.  

Final Thoughts:

Despite its appearance, this syllabus is meant to be loosely structured and isn’t entirely set in stone regarding assignments and projects.  If you have comments or suggestions (field trips, a guest speaker, project ideas), or ideas to further suit your (or the classes) needs, don’t hesitate to speak with me.  If any changes are made to the class requirements, it will be a class decision.
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